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CHAI RPERSON JAMES: And with that we'll begin with M.
At chi son

MR, ATCH SON: Thank you. Conm ssioners. The
ganbling industry is in a very precarious situation today. Many
casino CEOs realize it is illogical to initiate prograns for
probl em ganbling while in reality many of their strategies to
i ncrease revenues are thenselves causal factors in the addiction
of probl em ganbl i ng.

Due to this one understands the reasons for their
constant battle to defy external regulations and their continuing
rebuttal s in research  studies by other ment al heal t h
prof essi onal s on problem ganbling by their supposedly independent
Nati onal Center for Responsible Gam ng. It is inportant one
retains throughout this discussion the definition of addiction by
Webster’s Dictionary as, "The state of being enslaved to a habit
or a practice or to sonething that 1is psychologically or
physically habit form ng."

Based on years of observation and research of the
dynam cs of the ganbling industry and its effect on the conmunity
in Las Vegas, it is indeed responsible to a significant degree
for the occurrence and preval ence of problem ganbling. The
responsibility originates from two primary categories of causa
factors created by the industry. They are: one, deceitful,
m sl eadi ng mar keti ng, advertising and pronotions; and two, highly
sophi sticated conputer driven slots wth conplex graphics and
audi o systens have significant inpact in shaping one's behavior
to ganbl e | onger and nore frequently.
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Thi s, in turn, rei nforces t he interactive
rel ati onship between man and machi ne. Both practices which are
behavi or shaping technologies not only contribute to the
addi ction of probl em ganbli ng, they also have serious
consequences inhibiting an individual's freedomof will to think
or choose. Wth this occurrence, the probability of a ganbler's
opportunity to win is even |ess which creates even nore profits
for the casino.

However, even when a ganbler |oses, his behavior to
ganble nore is reinforced by the popular slot clubs whi ch
provi de bonus points or conps which is sinply returning a very
smal | percentage of one's own noney to receive various gifts
The nore you |ose the nore points you receive or a better conp.
Slot clubs are unbilical chords to the ganbler and the machine.
And | have before you the actual unbilical chord. This is only
one. Many of the mmjor casinos have these.

Slot club cards are distributed free to the ganbler.
The ganbler takes it to the casino, attaches hinself to the card,
inserts it into the slot machine, gets his play recorded. The
| onger he plays the nore points he gets even while he |oses. So,
in fact, he feels |like he is wnning. He then returns hone,
finds a check in his mailbox in which he can collect $10.00 cash
for a mnimm $20.00 buy-in. At this time, he is given another
coupon, which is stanped to return to the casino again for
another anmpunt at a certain specified tinme. Sinple behavior
nodi fication at its best.

The following are exanples of the first category of
causal factors regarding marketing, advertising and pronotions by
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the ganbling industry. These are actual statenments, | believe
that were deceitful and msleading made in the newspapers and
whi ch many are used for TV and radio pronotions. One, "W'I| pay
your rent giveaway;" two, "Never grocery shop again;" three,

"Free bags of noney;" four, "Mre nmachi nes neans nore chances to

wn;" five, "It's a wwn/win situation;" sixth, "Geat fun, great
odds;" seven, "Locals who want nore from their paychecks." I
bel i eve we have soneone on the panel today that can tell you how
great odds are in w nning.

The second category of causal factors focuses on the
i ndustry's conpetition to create the nost effective inter-active
ganbling devices or if you prefer, addiction generators, which
will shape a ganbler's behavior to play longer and nore
frequently.

Exanmpl e  of the ganbling industry's philosophy

strategy in wutilizing behavior shaping controls in their own

recent statenments and actions are as follows. One, Silicon
Gam ng says, "Next we'll do an extension of the table ganes.
Then we'll take it a step further and nove into the realm of
licensing properties like game shows and turn those into a

wageri ng experience. W can't wait until the market matures to a
point where we can really let fly with our creativity and start
doi ng sone outrageous stuff."”

Two, Silicon Gaming CEOQ, Don Lasaro (ph) told Gam ng
Today that, quote, "From day one, our target was to come up wth
a slot machine that was interactive, that provided much nore
entertai nment, that would get people to play |onger and nore
often and to get people to play slots that don't play them now.
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W also wanted to nake sure we didn't |ose those people who
already play slots by nmaking it intimdating."

Three, Eddie Bollich (ph) senior marketing director
for Silicon Gami ng, |ncorporated, who brings experience from a
vi deo gane industry said, "Ganes need to be engagi ng, easy to use
and of fer secondary or bonus ganes to attract young ganblers.™

Four, Randy Adans, director of marketing and gane
devel opnent at Anchor Gaming proposed that casinos seek
regul atory approval for pay-out systens that reward ganblers who
use slots quicker and use |arger denom nations. Adam said, "Slot
machi nes have enhanced the ganbling experience with sounds but
need to appeal to custoners' other senses, such as snell."
Tal king of snell, odor one, quote, "At precisely mdnight on
Cctober 11th, 1991 an obscure Chi cago neurol ogi st | ooked behind a
row of quarter slot nachines at the Las Vegas Hilton and switched
on a home made contraption of cardboard, black netal and old fan
parts. For the next 48 hours, the hidden device punped a
pl easant snelling vapor into the stale casino air. The
neurol ogi st was not an intruder but a scent expert invited to the
Hlton by casino manager Lee Skelly to test whether certain
snells can subtly influence slot machi ne players to wager nore."

Over the next two days Hlton ganblers poured
t housands of quarters into the 18 nearby slot machines, 45
percent nore than usual for an Cctober weekend. In Nevada and
Atlantic Cty, for exanple, confidential docunments reveal that
five casinos now punp Chicago neurologist's Alan Hurst's secret
scent, Odor One, into the slot machine pits 24 hours a day.
That's by US News and Wirld Report, March 14th, 1994.
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| have personally submtted to you, the Conmm ssion, a
request to subpoena the contents of Odor One and all other
information on it in order to know if it could be actually
harnful to the individual. What next? Sublimnal nessages on
video nachines? They did it in novies years ago. M nd
stinmulants in buffets, church services while you play, all these
behavi or concepts being pursued by the ganbling industry can
contribute to the extinction of an individual's old loyalties and
val ue systens that have guided their lives and replace themw th
new | oyal ties and neani ng systens which induce ganbling.

The exanples discussed are only a small fraction of
behavi or conditioning methodol ogies being practiced by the
ganbling industry to increase ganbling frequency under the guise
of normal marketing and business procedures. Clearly one can
fully conprehend knowi ng the definition of addiction by Wbster's
nmy belief that the ganbling industry directly contributes to the
preval ence of problem ganbling. They nust answer to sonmeone one.
Enough i s enough.

To say they target problem ganblers is not accurate.
They target everyone; seniors, youth, nentally ill, wunion and
non- uni on menbers, you and nme, and even thensel ves can be caught
up in this addiction. | acknowl edge these beliefs and concerns
of behavior control are based primarily on observations and
studies in Las Vegas, the ganbling capital of the world, where
live evol ves ar ound ganbl i ng. Nonet hel ess, negati ve
repercussions to one's quality of Ilife still holds valid to
citizens of Las Vegas and the mllions of tourists who visit
annual | y.
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Al so, as ganbling expands to other jurisdictions such
as Indian reservations in California, it will hold true for them
should they becone imersed in ganbling to levels Las Vegas has
al ready reached. A potentially dangerous epidemc of problem
ganbling may soon occur due to the rapid expansion of ganbling,
not only in our country but all over the world. Should this
occur with problem ganbling today having the highest rate of
suicide, a rise in suicides could increase two to three tines
higher in the next 10 years. This has to be prevented by
appropriate actions in your recomendations and the Conm ssion's
final report.

What the ganbling industry says it is doing and is
actually being done is in conflict. Too often society's
eagerness for profit overl ooks other vital aspects of humanistic
concerns and issues that can be totally devastating to one's way
of life. The proliferation of snoking and the constant denial of
its being dangerous to one's health by the all powerful tobacco
industry are a constant remnder that profits notivate human
bei ngs to do bizarre unethical practices. This is not to say al
CEO s are nonstrous individuals. They' re not.

Many are outstanding businessnmen and conmunity

| eaders who provide jobs to their enployees and entertai nnent to

their custoners. Still what is occurring today by the ganbling
i ndustry is not your normal marketing procedures. It is blatant
behavi oral control to increase revenues. It is inperative the

National Ganbling Inpact Study Comm ssion gives credence to

concerns | have addressed regarding the ganbling industry's
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responsibility and the addiction of problem ganbling through
their marketing and gam ng activities.

It is wthout question the Comm ssion continues its
exi stence or creates a conparable entity to nonitor and regul ate
the actions of this phenonenal industry wth its powerful
psycho-soci al inpact on society. It was Perry London in 1969
former professor of psychology and psychiatry at the University
of Southern California, and author of Behavior Control, who
sought public attention as | am now on potential abuse of
behavi or control technol ogies on the freedom of others.

He did not specifically point out that a particular

nmechani smthat would be the cause for this to occur. Today in ny

sharing these thoughts with you, | say now that ganbling, the
ganbling industry may be that nechanism In closing, London
wisely said, "In man's long struggle for <control over his

destiny, perhaps his greatest triunph has been the invention of
justice, the idea that power over men nust be controll ed. But
the idea of justice is a nmere fiction until the law itself is
reinforced by powers as strong as those it seeks to curb.
Wthout power at their disposal the legal formulas prescribing
the just use of power or redressing its abuse are neaningless. In
this sense, power is real and justice is not."
Thank you.

CHAI RPERSON JAMES: Thank you.
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