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On September 25, 1998 a headline appeared “New Rules Proposed on Problem
Gambling” strangely, forty days before The National Gambling Impact Study
Commission was to come to Las Vegas. The intent of the proposals as stated in the Las
Vegas Review Journal articie {Nevada’'s largest newspaper} was to head off possible
regulatory action by the commission. Also stated, was James Butler, Chairman of The
Nevada Resort Associations, responsible gaming task force who said, *“We do agree that
people should take responsibility for their own actions... but they do need to know there
are programs out there” So in suggesting this action, whether to help peopic or simply a
play to head ofY possible regulatory action, he suggested the following:

1. Develop programs to allow problem gamblers to voluntarily eliminate their
access to casinos.
2. Post toll free numbers to crisis services that target problem gamblers

Simple inexpensive ideas but why weren’t they suggested earlier in the last sixty years of
legalized gambling? The National Gambling Impact Study Commission was created and
hence the reason to create these measures. Now, they are being held accountable and
realize they must show some action in order to placate its adversaries. Why the
hesitation”?

The Gambling Industry realizes then and now it is illogical to initiate such programs for
problem gambling while in reality, the majority of their mission and objectives to
praduce revenues include games of chance and other activities which are also “casual™-
factors which promote its existence. The definition of addiction by Webster’s dictionary
is “the state of being enslaved to a habit or practice”. Due to this, one can understand the
reasons for their constant battle to defy external regulations and their continuing rebuttals
on research studies indicating probdlem gambling trends by their “supposedly”
independent National Center for Responsible Gaming,

While Mr. Butler states people should take responsibility for their actions, [ in turn say, it
is time for the Gambling Industry to take full responsibility for their actions. Based on
years of observation and research of the dynamics of the Gambling Industry and its effect
on the community in Las Vegas, it is indeed responsible to a significant degree for the
occurrence and prevalence of problem gambling.

The responsibility originates from two primary “causal factors” created by the industry
which are: 1) Deceitful, misleading, marketing practices and 2) Highly sophisticated
computer driven slots with complex graphics and audio systems that have significant
impact in shaping on¢’s bechavior to gamble longer and more frequently. This, in turn,
reinforces the “interactive” relationship between man and machine. Both practices not
only contribute to the addiction of problem gambling, they also have serious
consequences in inhibiting an individual’s freedom of will to think or choose. With this
occurrence, the probability of a gambler’s opportunity to win is even less, which creates
even more profits for the casino. However, even when a gambler loses, his behavior to
gamble more is reinforced by providing bonus points for comps which is simply
returning a very small percent of one’s own money to receive various gifts. The more



you lose, the more points you receive for a more expensivéucomp. The fdllowing are
examples of deceitful Marketing which are found in local newspapers:

. WE'LL PAY YOUR RENT GIVAWAY
2. NEVER GROCERY SHOP AGAIN
3. FREE BAGS OF MONEY
4 MORE MACHINES MEANS MORE CHANCES TO WIN
5. IT’S A WIN - WIN SITUATION
6. GREAT FUN/GREAT ODDS

7. LOCALS WHO WANT MORE FROM THEIR PAYCHECKS

Copies of actual newspaper advertisements follow.
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"'.°  Only at The Main Street Station Buffet, Where we'll save you
time, money, and the hassle of shopping. The sooner you start eat-
P ing with us, the sooner you'll say so iong to supermarkets forever.

*Dinner only. 32 off dinner per persan, up to party of four. Must be 21.
Not valid with any other offer. Management reserves all rights.

. .T-Bone Tuesday $10.99 . Breakfast $4.99 Fri. Seafood Buffet
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howling supercenter. See
us for these exciting
£ events in our Mystic
« Falis Park location.

OCTOBER 17 1~
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9amto 11 am. Omly 81.49
(2 Hotcakes, scrambied oggs, 12 oz, orinl}
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Renald McDonald makes &
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Examples of Gambiing Industry’s Philosophy-Strategy in utilizing Behavioral Shaping
Controls in their own recent statements and actions;

1. Silicon Gaming Pascal says, “next we’ll do_an_extension of the table games,

then we’ll take it a step further and move into the realm of licensing properties
like_game shows and turn thosc into a wagering experience. We can’t wait

until the market matures to the point where we can really let fly with our
creativity and start doing some outrageous stuff”.

2. Silicon Gaming’s CEOQ Don Massaro told Gaming Today that “from Day One
our target was to come up with a slot_machine that was_interactive, that
provided much more entertainment that would get people to play longer and
more often and to get people to playslots that don’t play them now. We also
wanted to make sure we didn’t lose those people who already play slots by
making it intimidating. T

3. Katie Bolich, senior product marketing director for Silicon Gaming Inc. who

brings experience from the video game industry, said “games need to be
engaging, gasy to use and qffer secondary or bonus games to attract voung
gamblers”. . ‘

4. Randy Adams, director of marketing and game development at Anchor
Gaming proposed that casinos seek regulatory approval for pay out systems
that reward gamblers who use slots quicker and use larger denominations.
Adams said slot machines have enhanced the gambling experience with

5. Slot manufacturer Aristocrat Inc. has found that players are willing to insert as
many as 90 coins per game if the denominations are low. “A _5-cent game is
no longer a 5-cent game when you’re betting 90 coins a game.” said Dean
McLain, chief executive officer of Aristocrat Inc. The increased play will
force a move away from coins and their replacement with tokens, McLain
said, eliminating the need to make change for quarters, dimes, nickels and
pennies. “It is the solution 1o higher credit play,” he said.

6. Bonus points / Comps (refer to Table 1 & 2)

7. Odor#1 (refer to “The Wager™)
(refer to Attachment A)
(refer to “Special Request™)



Gift Shop

Redemption Menu

T-Shirts
White
Fail Print
Coverstitch
Mens Assorled
M-XL
xXL
Tank Tops

Polo Shirts
Mens
M-XL
XXL
Mens Dress
M-XL
XL

Denim Shirts

Short/Long Sleeve 3

M-XL
HOKL,
L adies Sieeveless

Misc Apparel

Ladies Sleeveless Crepe Shint

Ladies Shorts Set
Golf Sweater
Swealtshirt
Jogging Suit

Hat

Visor

Jackets

Satin

Black Denim w/Green
Denim wiNatural
Baseball

Leather

Childrens
T-Shirt
T-Shirt/Short Set

Bingo Daubers
Dauber

Miscellaneous
Travel Bag
Car Shade
Lighter
Mug
Shat Glass
Cigarettes
Personal Fan

3,000
8,000
8,000

11,000
13,000
4,000

30,000
32,000

36,000
38,000

26,000
28,000
18,000

18,000
16,000
20,000
15,000
53,000

5,600

5,000

25,000
36,000
50,000
30,000
113,000

2,500
€,700

1

573

46,000
3,000
750
1,300

8,000
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Fiesta Casino Hotel
“RedemptionMenu

Festival Buffet R S TR
Breakiast : - 2050
Lunch . 2500
Dinner .. 34,500
Champagne Brunch C.'3.300
Hawaitan Luau . .7.000 TABRLE PR
Sealood Extravaganza : -0 B,000
Prime Rib & Crab Legs . - B000
Breakiast - Child* . A 1,000
Lunch - Child? © 2,000
Dinner - Child™ .. 2500
Brunch - Chilg* 2,000
Hawaiian Luau - Child* . - 5600
Seafood Extravaganza - Chiid® . 6,400
Prime Rib.& Crab Legs - Child* - -. 4,800
Holiday Buffet Dinner - B.000
Holiday Buffet Dinner - Child" - 3500

Mr. G'z 24 Hour Diner: .
Breakfast : 2,500
Lunch / Dinner 5,000
Soup & Salad Bar 2,700

Gardunos )

Fajita Express (lunch only)} 4.00C
Lunch / Dinner 8,50C
Specially Margarta 1,00C

Old San Francisco

Steakhouse
$25,00 total bill 18,000
$55.00 total bif 3Q,000

Bingo _
$12.00 pack 6,00(

Hotel

Sunday. - Thursday™

Friday - Saterday™ ;gg
Holiday™ 50,000
Amigo Travel Club S R
$25.00 Vouchar 20,000
$50.00 Voucher 40,000
$100.00 Voucher 80,000
Miscellanecus et e
Cabo Giant Beer ' _ 1,000
Cabo Seafcod Cocktail B75
Deli Sandwich 1,000
Sundae 400
Panda Express $7.50 vaiue 5,00C
4 Rounds of Drinks 1,000
Desart Pines Goll { Mon - Fni 65,000
Dasart Pines Goll / Sat - Sun 77,000
Stallion Mountain Qolf / Mon - Fri 65,000
Stajlion Mountain Golf / Sat - Sun 77,000

* Chicren 4 - 8 yaars of age
** Besed on evailabilty, resersmions mmured
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“Facts speak for hemsebves”
June 39, 1558 Terence, 161 B.C. Volume 3. Issue 25

Oifactory Stimuli and Gaming Behavior

The marked effect that flavor and frangrance have on consumer culture has {ong been receognized by
psychologists and marketing pundits alike. In 1997 alone, a New York Stock Exchange company grossed over 1.4
billion dollars providing odors and tastes for products we use daily.' Alan R. Hirsch of the Smell & Taste Research
Foundation, Ltd., designed and implemented a study to determine the effect(s) of odor on the spending habits of
Las Vegas gamblers.? Hirsch selected two distinct odors that previousty had been determined by research to be
pleasant. Each odor was then introduced into one of two gambling areas containing siot machines. Over the
course of a weekend, the'amdugt spent by gamblers was recorded, with a similar procedure occurring in a third,
odorless control area. Xhese figutes were then compared with several sets of baseline dala, gleaned flom previous

h baseline average, The area in which odor 2 was introduced registered a
B% gain in the cantrol area. Similarly, it was found that revenue intake was

an mduce a particular action. A secand possibility m\rolves
endencies and maotivations.  In the end, Hirsch admits,
on-gamblers to empty their pockets al the siots.
P between odor and gambling. Rather, the most

particular odors trigger particular affective states tia
the synergy of context and odor that might reinforce cerlain
it is unlikely that the presence of odor 1 alone magically caused
[t is even more unlikely that there existed a direct causal relations:
salient resuit of this study is 1o provide a launching point for further refearch on the nexus of affect, associations,
and external stimuli in the personality of the gambler. Further studies coutd exarmine the effects of established
mood-altenng odors on gaming behavior. The work of market researchers ang aromatherapists could be utilized for
this purpose. Furthermore, imaging technology could be employed 1o determintthe effects of external stimuii on
the neurochemistry of the gambler.

This cdeot was usg A\
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Sources: *1997 revenue data as reported on-line by Morningstar. (www.marningstar.net); 2Hirsch, A. R. (1995). Effects of
ambient odors on slot-machine usage in a Las Vegas casino. Psychology and Markeling, 12(7), 585-594.

-
This public education project is funded, in part, by The Andrews Foundation and the National Center for Responsible Garning,\]
This fax may be copled without parmission, Please clle The WAGER as the source,
For more informalion contact the Massachusetts Council on Compuisive Gambing,
190 High Street, Suile 6, Boston, MA 02110, U.S. ¢ gambling@aol.com (e-mall)
(617) - 426 - 4554 [volce) ¢ (647} - 426 - 4555 (fax) ¢ {617) -426 - 1855 {TTY}, or
The Donwood Problem Gambling Program, 175 Cobege Street, Toronto, Ontario M5T 1P7, Canada
{416) - 599 - 1322 {voice]) + (418) - 599 - 1324 (fax) #+ gnoonani@donwood.org (s-4mall}
© Copyright 1998 Prasident and Fellows of Harvard College
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The examples discussed are only a small fraction of behavior conditioning methodologics
being practiced by the Gambling Industry to increase gambling frequency under the guise
of normal marketing and business procedures. (Refer to attachment A “Tricks of the
Trade) Clearly, one can fully comprehend, knowing the definition of addiction, my belicf
that the Gambling Industry directly contributes to the prevalence of problem gambling.
The Gambling Industry must answer to someone, ENOUGH IS ENOUGH,

I acknowledpe these beliefs and concerns of behavioral shaping consequences are based
primarily on observations and studies in Las Vegas, The Gambling Capital of the World
where life evolves around gambling. None the less, negative repercussions still hold
valid to citizens of Las Vegas and the milhions of tourists who visit annually. Also, as
gambling expands to other jurisdictions, it toewill hold true for them should they become
immersed in gambling to levels Las Vegas has reached

A potentially dangerous epidemic of problem gambling may soon occur due to rapid
expansion of gambling, not only in our country but all over the world. Should this occur,
with problem gambling today having the highest rate of suicide, a rise in suicides could
increase 2-3 times higher in the next ten years.

What the Gambling Industry says it is doing and what is actually being done is in
conflict. I wish to focus on their forthcoming American Gaming, Lodging Leisure
Summit *99 to be held on January 12, 13, 1999 (Refer to attachment B) which is being
promoted as “The Most Important Event in the Industry”. In its registration packet it
states “The Summit is designed to present the most important speakers, issues and
developments....”. Ironically, despite the industry’s strong contention of concerns on
problem gambling and its destructiveness of individuals and their families, there is

absolutely no inference at all to problem gambling on their agenda.

What is highlighted in the packet for the Summit is their second edition of the 20 Most
Innovative Gaming Products for 1999, The competition pits the latest cutting-edge
products and service that vie for the title of the “Most Innovative Gaming Product™.

Last year’s winners included Silicon Gaming's Odyssey slot machines and IGT’s Vision
Series slots.

Too often, vur society's eagerness for profit overlooks other vital aspects of humanistic
concerns and issues that can be totally devastating to one’s way of life. The proliferation
of smoking and the constant denial of its being dangerous to one’s health by the all-
powerful Tobacco Industry are a constant reminder that profits motivate human beings to
do bizarre, unethical practices.

It is imperative The National Gambling Impact Study Commission gives credence to
concerns 1 have addressed regarding the Gambling Industry’s responsibility in the



addiction of problem gambling It is without question, the Commission continues its
existence or creates a comparable entity to monitor and regulate the concerns 1 have
addressed and other actions of a phenomenal industry and its powerful social and
financial impact on society.
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ATTACHMEMT A

- M US.NEWS

TRICKS OF THE TRADE &

The many modern ways casinos try to part bettors from their cash

! Even the jowest-ranking casino official

| knows the concept: Since all casino

rologist slipped behind.a row of | Marcum spellec oul exactly how time ‘ games give the house a mathematical

quarter slot machines at the Las Vegas | affects a gambler's odds. Marcum. who i edge, the longer a player gambies, the
f

Hilton and switched on a homemade | helped to deveiop radar and the neu- | greater the house’s chance of winning.
contraption of cardboard, black metal ! iron bomb before becoming a casino That helps cxp]ain why gamblers fre-
and old fan parts. For the quently get lost in a maze of
next 48 hours, the hidden slot - machines and why
device pumped a pleasant- down-home gambling halls
smelling vapor into the offcf free “Ladies Break-
slale casing air. fasts™ at 6 a.m.. a slow poinl
The neurclogist was not in the casino day. Over a
an intruder but a scent ex- vear, a special promotion or
pert invited to the Hilton integpor-design element thal
by casino manager Lee somehow keeps gamblers at
Skelley to 1est whether cer- play for just five more min-
1ain smells can subtly influ- utesh night can add millions
ence slot machine players to & casinu's gross, or
to wager more. Over the "hold.” The Harrah's Cusi-
next two days, Hilton pam- no spends tens of thousands
blers poured thousands of of dollars a year siudving
quarters into the 18 nearby whether fresher air, wider
siot_machines--45 percent aisles and even back sup-
mote than usual for an Oc- ports an siot-pit stools will
tober weekend. make customers comfori-
able, And slog it out longer,
too. 'We re now developing
techpology that's just hight-
ing tEc felt" on blackjack 1a-
bies, says Harrah's presi-
dent, Phii Satre. “We're
trving to keep [light] off the
forehead of the customers,
which is draining on them
from an energy standpoint.”
Hidden purpose. Such
sernsitivity to customer com-
fort abounds. For exampie.
nearly all new slot machines
soid_in the United States
nancially hazardous place have buili-in bill accepiors,
for benors. In Nevada and S . . - S Gamblers like the devices
Atlantic City, for examnle, et L BN TR BREEW nhccause they no longer

| coniidential documents re- : S N IR ha2ve to wall in line for

Y MO POV (e e

“Qur goai is nor to ger more
out of a customer in three
hours but to get him to stay
Jor jour hours.”

~HOB RENMNEISEN

PRESIDENT AND CED
CLARDGE™S CASING, ATLANTIE CITY

The days of shaved dice,
missing face cards and
rigged roulette wheels are
long gone. But the pursuitof
prefitability in the corporate
era of gambling has tumed
the average casino into 3 fi-

; veai that five casinos now  Playing the slots, Par McLaughlin joins the rarks of the enthrailed.  change, and casino manag-

pumq Chicago neurologist ers love them because they
an Hirsch’s secret seent—Odorant I — | consultant. figur=2 that a craps ciever ' keep siot hounds glued to their stools.

into the slot machine pits 24 hoursaday, | who wzgered =usr S0 cvery bet “or twe | Lic oor plants, casinos also stress pra-
(The Las Vegas Hilton never took the | months straichi o bave om., @ ae 0 2uch-in, The hidden cameras above the
idea beyond the testing stage.) Some ca- | chance in 2 trijlion 1o win 31,000 before | casino floorscan for fast-fingered dealers
sinos have even studied how the contro- | he lost $1,000. O~ the other hand. by | and card cheats. But the ubiquitous “eye
versial psychologist B. F, Skinner altered | decreasing nis exposure at the craps 12- | 1n the sky” also enables casino officiais to
the behavior of rats and pigeons. But of | ble to just 25 minutes and wagering | conduct regular “game-pace audits.” At
all the tricks in the casino manager’s | $200 every bet. that same czmblier | the Aladdin Casino in Las Vegas, black-
Psych 101 handbook, the subtle manipu- | would increase =is odd: t¢ 135 <o ! jack dealersare instructed to deal at least

8 U iEWS & WORLD REPORT, MARCH 14, 1994




'5 10 80 hands per hour. They are also
upposed to shuffle six decks of cards in
-155 than 80 seconds. The reason: Shuf-
es can eat up eight rounds of plaving
me an hour. In a year, the Aladdin
suld earn an extra $1.2 million if its
jackjack dealers never had to shuffle.
Penny-pinching casinos set faster
roduciion schedules, especially when
1¢ nightly cash hoid tumbles. “We
on’t instruct pecople to deal faster,”
1vs Bob Stupak. owner of the Vegas
vorld Casino 1n Las Vegas. "They bet-
:r dea) as fast as they [expletive] can or
1ev're gonna wark someplace else.™

!f you give a guv a 3100 bill he looks at
like a round of golf, a golf can, two
sers and a hot dog. But if you give him
1ips, 115 just betting units and it loses
7 value.”
- BILL ZENDER. OPERATIONS CHIEF
ALADDIN CASING, LAS VEGAS
Casinos have become pop-psych labo-
stories. When a player at a low-limit
‘ackjack table flashes a $100 bill and
sks for chips, for example, deaiers at
1any casinos are under orders to dole
1t chips of the lowest-possible denomi-
ution. Partly a convenience for gam-
ers, the practice also is meant to dis-
surage low bettors from pocketing
gher value chips when they leave the
ble. Such players are likely to blow all
) of their $5 chips one at a time, the
.inking poes, but might hold onto a §25
\ip and never gamble it away. “Psycho-
-gically, casinos don’t want gamblers to
alize how much they're losing,” ex-
ains one Atlantic City dealer.
But slot pits are the true training
-ounds for casine mind games. Deep,
ark colors like black, red, purple and
ue trigger a strong response in slot

Rolling the dice, Scort Burichardi's fling

players, research shows, So, slot ma-
chine manufacturers like {GT, based in
Rene, Nev., prominently feature those
hues. IGT North American President
Bob Bittman says research also shows
that gamblers no longer associate win-
ning with the cherry and plum symbaols
on many slot machine reels. Poof,
they’re gone. “Fruit is a dinosaur, Nine-
ty-nine percent of the machines we sell
now will not have fruit,” Bittman says.
Some casinos go 1o even greater
lengths to exploit gamblers’ subcon-
seious preferences. Casino consuitant
David Brition says that after surveying
dozens of Nevada-based slot players he
confirmed a hunch that they are drawn to
bright-red machines. But after several
minutes, the players subconsciously tire

of red and seek softer hues. Since casinos

want to avoid “transitional periods.”
when plavers leave one ‘machine in
search of another, Britton devised a new
syslem where plavers are pow lured to
the brightly colored machiries at the end
of a lang row of slots. Bul the machines
closer to the middle of the row leature
softer colors, like blues and greens.

“What is gamh!mg’ it’s rfaﬂ\ just a hvpe
on emonan.
~ JACK BINIDN OWNER
HORSESHOE CASINO, LAS VEGAS
Sometimes casino operators Jook (o
aciual psvchology for insprration. in
i966. University of Nevada undergrad
Larry Andreotti was studying Skinner,
ane of the {irst scientists 1o demonstrate
how positive reinforcement can influ-
ence animal bchaviar. Andreotu told
his father. the late Rome Andreolti,
who a1 the time was one bf the rising
siars on the operations side of the grow-
ing Harrah's chain, “A lot of the behav-
ior 1 saw in the {ab seemed comparable
to the control one has over behavior in
casinos,” explains Larry Andreotti, who

today is a college psychology professar

and Skinner specialist in Canada,
Smart rat, In 1937, Skinner taught a
white lab rat named Pliny to operate a
rudimentary stot machine. After Pliny
puiled a chain with its leeth, a marble
would fall. The rat would then drop the
marble in a slot and receive its reward,
1720th of a gram of a dog biscuit. By
tracking Pliny’s reactions over time,
Skinner learned that the.rat became
more mativated when he got a biscuit
only occasionally, and randomly. Pliny
would drop even more marbles into the
slot, in other words, when he
was not

KUSTLING WITHOUT ANY GUILT

V¥ * A& & BobStupak Las Vegas's most conrroversial
casino owner, once used a lick-tack-toe-playing chicken to lure
gamblers to his casino and, in an unsuccessful bid for maver, mailed
voters free “stock centificates " that could be raded for drinks. His
comsments provide insights Into how some casinos operate.

troct as muck rmorey
Jrom the customer as we

can. And send therm home
with a smile on theuwr face.”

On superxtition: “For 20 .
days in a row, my crep pit
lost money. After five days, [
changed the dice manufac-

On greed: "' We warger everybody.

consider them 50 more mouse-

turer. Afrer 18 days [ boughe

Thar's the business I'm in. Mon- | traps. You have (o have a new tables and bumed the

ey's money. What's the differ- mousetrap 10 caich o mouse,” | old ones. Put new ablesin, ™ EO A T
ence if i’s a Social Security A new dice, riew stick, new deal- mcd:omy, ’Wﬁuk:yu:hcgmr- '
check, o welfare check, astock | On gambling “entertalnment™ | ers. Al the praying in the world | est gambling tonic in the world."
dmdend check?” : “You can't disguise thix indusrry. | tsn't gonna change your luck "' | Although everyone elsedn town -

You can put clown uniforms on, RTE was pouring a three-quarrers
On sivt machines: ‘When we + o yOu can have Streisond, bur | Onaleohol: “Benny Binion {late | shot, he used io say to give them
put S0machinesin, falways | itiswhatitis It's our dury 1o ex- | owner of Vegas's Horseshoe) a shot and a half. He was right.
i ' 1
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sure when the biscuit would fall next.

Rome Andreotti applied Skinner's
findings to the casino, I most slots were
set at about the same pavour rate, re-
calls a former Harrah's president, Rich-
ard Goeglein, Andreott: wouid shipin a
[ew machines with a much more gener-
ous jackpot percentage. The casino
wouldn't indicate which machines of-
fered better odds, but gamblers soon
learned that there were a few ringers in
the crowd. And the search for those
machines sent gamblers into a Pliny-
like, quarter-dropping frenzy. “Rome
knew how to reward people for contin-
ual, consistent play,” says Goeglein,

-

Anatomy of a casino

Almost every element in a casing conspires
to keep gamblers there longer and to
separate them from as much of their money
as possible. The mazelike architecture, fast
dealers, bartenders and even hotel ol
in on the hustie.

)

A

Eyein the slﬁr ke

Overhead cameras
prevent cheating
but also help
€asnos make sure
dealers work fast.

’ Coincidentally, slot machine makers
have also put Skinner’s thecries into
practice. Modem slots reward piavers
with frequent, small payoffs—often as
inconsequential as one quarter—thal
entice gamblers to keep chasing their
dream. Thirty years ago, by contrast,
small, frequent pavoffs were unheard
of, says slot machine historian Marshall
Fey. The new pavout system works.
“It’s like eating popcorn. It's very hard
10 stop playing,” says Jeffrey Lowenhar,
senior management consultant with the

& Casino lighting creates a daziing >

erks are

began selling siots that produced “near

walk away. W
miss"” combinations. Instead of running

Resorts casino in Atlantic City, . atmosphere in which might is day. 2‘3( ;
One firm took gambler manipuiation But it can't be too brght o o
too far. In 1986, Universal Distributing gamblers will Lire—and poss:bly ViR
Ny

k
W Fresh ar keeps gamblers gong,
too. S0 coot, clean air circulates

eight minutes or (ess, A few \ .
bt i oy \
4 Atpmvate baccarst pris, most big which supposedly ncrease slot 5, ¥a

casinags still hire atractve women machine revenues. -
called “starters” {0 get the . b e X
high-roller action going. These & Cheap buffets and & g
fancy shills play with the casino’s entertainment keep & &
chips, which they ne\fr cash, . Jrhee people mside.
; YRt _
{ N 5 '
bl )

stand with thewr hands at
their sitles, never crossed.
It's a welcoming pesture
that puilis players in,

The big wheel

g Time is maney. . |}
Dealers must keep games moving,
>, . dealing 63 to 75 hands per hour In
T .. fmany casinos and shuffling six 1o eight
©  decks In less than 80 seconds.
et Dnl“

The money wheel isa
vestige frorn camival -

. days. Fittingty, it offers
lousy odus, giving thi:

" house a minimum 15

Pitboss ~
asino profits dip,
e pit bosses ask
deaters to quicken
ther pace. LT
¥ casinos can
.| persuade
gamblers 1o
Tust fobotic |
shuffiing
machines,
blackjack -
¥ dealers can )
canstantly - < -,
deal—eaming-
. casinos millons ™™
of additional = v
dollars. . 7%+

! Roulette

—
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" *Muchers" scoop up losers’ chics
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randomly. the siot reeils oflen stopped
so that plavers could see the symbols of
“a pavoul just above or below the pay
ine, giving the false impression that
zamblers had missed a massive jackpot.
Although the machines quickly became
4 hit with customers and siot managers,
Nevada gaming authorities outlawed
:he near-miss iliusion in 1989.

“Push a button and they can find out
. . S
svervihing abour you. Sometmes it's

scan.
— GAMBLER 5AM FOBERTS

it was a Sunday afterncon. and Penn-
wivania jewelry salesman Sam Roberts
was bellied up to a roulette 1able at his

‘avorite Las Vegas casino. Dressed in

what he descnibed as his “"Mr. T starter
set' —three pold necklaces. four gold
bracelets, a gold watch and four gold
rings — Roberts seemed to epitomize
the successful Vegas man about town,
When asked whether he was ahead af-
ter three davs of roulette. Roberts said
he wasn’t “paving any attention.”

But the casino certainly was. On a
compuler screen just off the casino
floor, the file on Sam Roberts (not his
real name) was extensive. Not only did
it reveal his exact losses on his current
trip ($2.092) but it had already figured
his averape bet {$20.88), time spemt
gambling (11 hours and 3% minutes) and
“average worth,” or how much Roberts
should lose (3528) based on time and

&
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| Dollars and drinks

(- “Booze lopsens
rramblers up. Many -
_CasiNOs pour a hefty
: shotand a hall.

Slot managers often place low-denomination
macthines by 1he entrance, ke a stare
hawiing Its sale items In the front window.

Casinos and slot machine makers study
which colors attract gambiers most; deep
regs act ike 2 magnet.

Hotel reservationists

¥ When a casing hotel 1s
neariy fuli, clerks decide
who can stay there based
on each pambier's “average
Wwarth“—now rmuch he's
predicted 1o losa.

i "Check-cashing booths and credit card ';riachin'esabéund.' and
- iVs ofteneasierto getcasino credt than to get acarloan:
‘Instead of giving you ar:b%:ﬁun.‘mqst casino ATM machines

st 5100

the house's 5.26 percent edge at rou-
lette. 1 also contained personal data
like Sam's height (5' 10”), wetght (300),
hair color (brown)—even whether he
needed corrective eyewear {yes).
Casines amass personal information
to enhance customer service and re-
ward steady players with “comps” —
complimentary meals, show tickets and
hotel stays. (They never reveal internal
data, aithough Roberts agreed to for
this article.) But there's a hidden agen-
da. Casino marketers need detailed his-
tories (0 keep old customers foval and,
more important, to “capture” new ones.
If marketers Jearn, for instance, that
divorced slot piavers from Cleveland

Mg g T i —

who love boxing lose big and often, the

Over the years, dealers ang pit bosses
have created their own jargon to
descnbe the regulars, from hacks (o
high roliers., ’

Fieas

Gamblers who talk too much at the
game tables. buy in for just £10 or

50 and then constantly buzz around
pit Bosses hoping to scrounge RFBs, -
of complimentary rogm, foop or
DEVEI3ge Coupans,
Seaguliers !
Customers who scavenge in slot
machine tills for coing other players
have mistakenty left behingd,

Granny grinders

Most rickel ano quarter stot players
are part of the gnnd—Iow-end
customers willing 1o wager just a
hundrea bucks or less “in cqn,”

Third-of-tha-Month Club

Eldeny gamolers wno flocx 10 cazines
on the third day of every month, as
500N 25 Socia Secdrity checks arwe,

Bont peopis

Gamblers who arnve at a casing by
bus, as pan of a herd, With ther iree
rolis of guarters. koat pecole are 2
subspecies of “the gnnd” ang are
alternatively called “slot hogs.”

Whales

The highest of high rollers. A term
ypically bestowed on baccarat plavers
wlling 1c gamble milhons of dollars per
casno stay. They're called whales
because ey e 50 big that some can
make or Dleak a casino n a single
weakeno of play.

Ace-teuce

When a player gies. some dealers will
say that he “went ace-oeuce:” It refers
10 & losing dice combinalion in ¢raps
20d comes from (e saving, Tace,
degce N pse "




casino will buy mailing lists and 1ry 1o
find sucker clones. Gamblers who can
be lured to the hotel are especially
prized. “If we can get vou to stay in our
hotel we can bump up vour average trip
worth,” ene marketer says. Everyone
gets in on the hustle, When a casino ho-
tel is nearly full. reservationistis will scan
the computer and open remaining
rooms onlv to known gumblers with a
high 1rip worth.

A decade ago, most casinos bothered
to gather data eniv on high rollers. Now
they use slot-club cards 1o snare the
meat-and-potatoes guy, too. After fill-
ing out a survey and receiving an ATM-
like card. slot junkics inserl them into a
“reader” buill into aimost all slol ma-
chines, In a distant computer room, ca-
sinos track the uctiun 24 hours a day,
down to the last quarier.

Glveaways. Players who use the cards
the longest get the most comps. some-
what like 2 frequem-flier giveback, At
the Trump Castfe in Atlantic City; an
internal document shows that 64 per-
cent of all slor plavers now usc the Cas-
tle slot card. The cardholders last $109
million to the slets last fiscal vear, or
about $101 per player per trip, Slot play-
ets who never bothered with the card.
by contzast, lost $31 per trip on average.

“The stickman conwols the pace of the
crap game fike a barker at a camival. He
pushes the ‘proposition’ bets. which have
g much greater house advantage.”

—AL GLASGOW. CONSLULTANT AND EDITOR
ATLANTIC CITY ACTION NEWSLETTER

For an industry governed by odds, ca-
sinos leave little to chance. To line their
pockets just a wee bit more, they've
added games with stunning house odds.
Many casinos now offer “double-expo-
sure blackjack.” for example, in which
the dealers reveal all their cards; play-
ers keep trving to top the dealer’s hand
without going over 2I. Novices fall for
the ruse. overlooking the rule allowing
the house to win all tes. “That one rule
change is worth about 8 or 9 percent in
favor of the house,” explains Arnold
Snyder, editor of the Blackiack Forum
newsletier.

Many riverboar cazinos also offer
“muliiple-action blackiack,” with com-
plex ruies that encourage gamblers to
place three bets on every hand. “lt
causes players to play dumb and put
more money on the table,” Snyder says,
Il gambhng critics can be believed, that
neatly sums up the danger of America's
lalest enterizinment craze, As any old
Vegas hand will tell you, “If you wanna
make money in a casino, own one.” W

BY JAMES POPKEN

B U.S.NEBS

A MIXED BLESSING FOR
'AMERICA’S ETHIOPIA'

Big-time gaming helps but is no cure-all
1"'.::& ‘|| ". . . .

N
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Tunica portrait, The gambling boom has pnced Martha Jones out of the housing marker.

her, federal census takers | car deaier Jack Roberts out of the red.
Wfanned out across the cotton ' He has doubledisales and tripled repair
fields and dusty back roads of ; orders. And on Tunica's version of Mair
rural Tunica. Miss., in 1980, they con- | Street. businesses occupy all 32 store-
firmed Jesse Jackson's characterization | fronts. A decade ago. 33 sai vacant.
of it as “America’s Ethiopia.” It was the Although most Tunica residens
poorest county 1n America. with 53 per- have quulified for casine pobs thut pin
cent of all residemis 'ing beiow he cnly mmimum svage o shpsth bet,;
poverty line, median family mncome ata . sieady employment has fransformea
paitry $7.685 a vear and 15 percenl lives. “'People who want 1o work
unemptovment. - are working now instead of iust
Those same census takers JES loafing down the streets,” savs
would be dumbfounded by Tuni- Calvin Norwood. president of 1the
ca todav. Ninety-five percent of tocal chapter of the Netwonai As
all aduits now wark. and the me- sociation for the Advancement of
dian family mcome has nearly tr- Colored Reople for the past 27
pled. The reason: Six blockleng ; years. The casinos employ ubout
“riverboal” casinos —withou! engines 6,500 people.
or wheelhouses — now float atop former But the betung boas bave nor been &

] . . N I . .
Tunica cottor feids flovded cust | cure-all Norwood and other ared wcl,.-

enough to sausiy the state’s require- : 15ts claim the casinos have made il hard-

ments for dockside gambling, | er {or poor African-Americans 1o afford

The faux flotilla has done wonders for  decent housing, At Martha Jones's
a region once so hopeless that ils own | leaky wooden shack on Gay Street, for
Chamber of Commerce {olded. Qut on | example, cardboard protrudes from
Highway 61, the casinos have bought | holes in the walls, and clothespins haid
enough new Buicks and Chevys 10 pull i blankets against the windows to ward

7
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off the cold. Belore casinos arrived, the
80-year-old retired maid and sharecrop-
per’s davghter could not afford a berter
house on her fixed income of 3419 a
month. The new boom has priced her
out of the marker.

Trailers that previously rented for $120
amonth go for $500 or more, says Tunica
developer Dennis Proffer. An acre that
two years ago soid for 3800 costs at least
$8,000. Andwith just six new houses built
in the county last vear, “you've got peo-
ple making 525,000 10 $30.,000 a year
living in these shacks,” says Proffer. The
casinos contributed $4.5 million in tax
revenue last vear to Tunica County, but
the funds have been spent mostly on new
roads and improvements to the local
high school and hospital.

Pawn shop stop. Gamblers already
have blown millions of dollars in Tunica
since the [irs! casino opened a year and
a half ago. The average loss is just $55
10 $70 per casino visit. casino officiais
say. But Ronald Benneit. owner of the
61 Trade and Pawn Shop, says gamblers
frequently go bust and trade rings and
jackets for gas money home. The num-
ber of people who have failed 1o pay
rent or bills has doubled. the county jus-
tice clerk says. and arrests for drunken
driving have increased up to 500 per-
cent. Police Chief Chuck Bolen reports.

Many locals are inexperienced bettors,
and some are gening carried away. One
43-vear-old poultry worker from Arkan-
sas Jost 520.000 in three months at siots,
And a former corporate headhunier
from the wealihv Memphis suburh of
Germanicwn gambled awav his $250.000
heme, a Cadiliac, a Mercedes and
$60.000 in retirement savings. He is one
of many new gamblers who recently have
soughl help from the Memphis chapter
of Gamblers Anonymous. About 50 peo-
ple now show up for meetings, compared
with just one or two only a vear ago.

Economists are concerned that all
the local losers are draining money out
of the area and imo [araway bank ac-
counts, “The casiros are nol generating
new doilars [but} are just stirring up the
resources we cursently have and redis-
tributing them.” says 'nhn Gnuschke, a
Memphis State University econornics
professor and occasional casino consul-
tant. But Webster Franklin, hired three
months ago as the first paid director of
the Tunica Chamber of Commerce,
says ail the new jobs and local invest-
ment far outweigh the impact of gam-
blers’ losses. And there's no looking
back now, Three more casinos open this
summer in Tunica, Franklin says, and a
dozen more are on the way. =

BY JAMES POPKIN

M US. NEWS

How much coverage
for mental illness?

Many want full benefiis, others fret over costs

neatly stapled tills arrived prompth in ¢

the afternoon mail, The coupic ran
through the psyvehatric coverage under
five insurance plans in six years and
feared losing their Arlington. Va., home
astheir unpaic toppao 250000 B
in 1989, a miracie cocurred: Docterereai
ized their daughier sufferec from epiicy-
sy, notschizophrenia. Changing her diag-
nosis, they mcved her illness from rhe
realm of psychiatry into neurciogy. And
presto—full insurance coverage. Savs
Beall: “She's the same person. struggline

with the same symptoms. The only thung |

that's changed te the okt e

inn dodi

Saved by apenstroke. Rayv Bnage and Man -

It s cases iike this that advocates
[ count on to persuade lawmakers (o
©Tight a long-standing wrong as they
" draft health reform. They hope the final
. plan will offgr full catastrophic insur-
anice protection for people with mental
illness, whe under the current
health system f{ace restrictions
on tare, high copavments.
limited reimbursement for
prescription drugs and re-
straints on services. And ad-
vocates’ oplimism sgured cir-
ly lakt vear when Tipper Gore
calldd for “parity”™ in mentul
health coverage. vowing tha
Pregident Clinton’s reform
plant would cover mental dis-
ordérs equally with ather -
medical conditions. ’
Vu’; pop. Her views seem o
reflect Americans’ sentiment.
A poll by the David L. Bazelon
Center for Mental lealth
Law, to be released this week
at a press conference with tor-
mer first ladics Rosalynn Car-
ter and Berty Ford. found tha
rwo thirds of Americans {avor
ncluding mental health cover-
age ip any basic national lene-
fits package. Three quarters
say they want to cover mental
healih problems to the same
cxtent o5 physical Hlness. Amd
6} percent would prefer jull -
rather than limied — moncal
neaith coverage, even il it cost
them %100 more per year.
(onpress appears less convinced than
the public that mental health and sub-
stance abuse problems can be covered
; tcononucally. Two national polls last
! week showed the Clinton health plan—
the only zlicmalive to offer a speeific
- biueprint for mental health benefits—
loning popular support, a shift not tost on
i lawmakers. Other reform schemes, such
* a5 Sen. John Chafee's bill, include cover-
age for “severe” mentai iliness but rele-
gate the details,of all medical benefits to
a nattonal board. And some plans simply
omit zny reference 1o mental jlis.
Few politivians, however, will go on

few pensirokes made all the dif-
A{crcncc for Marv Ann Beall and |

Ravmond Bridge. For vears. thex
watched heiplessiy as their daughter, di-
agnosed with paranoid schizophrenia,
bounced from hospital 10 hospital and
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The Most Important Event in the Industry

January 12 & 13, 1999
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.LIFL LIBERTY AND THE PURSUIT OF ENTERTAINMENT.... |
The Only Conference that Combines the Best of Gaming, Lodging & Leisure Activities

( : or many \merians, success brings disposable income, more leisuse time

nd agffeatier life. Entcrtainment occupies increasingly larger and more important slices

ol the average American’ lilt,

The gaming, lodging and leisure industries are well positioned o capitalize on this movement
. for personal pratification. Whether at is the latest in high-tecl: casino hotels, the most luxuri-
ous upscale resort or a variery of the 1 iost exciting adventures and activities, these three

industries represent a powerlul synergy.

The Amierican Gaming, S ) ]
blﬂcc 143 IllCC[‘J[I{)I} ﬁ\ff }'Cﬂ.rs ago. thf.’ A.[Tlf_'rlcan

Lodging & Leisure Summit Gaming, Lodging & Leisure Summit has repre-

9g(
January 12 & 13, 1999 tion. Scheduled this year on January 12 & 13,

Bellagio, La: Vegas 1999 at the spectacular new Bellagio in Las Vegas, The American Ganii g, Lodging
the 1999 Summit will reach heiphis and reveal

sented the highest level of informauon dissemina-

, . e T . . . _ & Leisure Summit ;, vsents the nios
information niver before possible. Top executives from the indusiry’s largest corporations—

Starwood's Baln-_v Sternlicht, Paerior American'’s Paul Nussbaum, Hilwen Hocel's Steve inﬂm:‘utia(‘ speakerr, - ninars, and
Bollenbach, Mirage Resorts’ Steve Wynn, MGM Grand’s Terry Lanni, Circus Circus” Glenn ) :
Schaeffer and many mare—use the Summit to deliver their own particular message to the speadf events dc’!.‘gﬂﬁ " prepare
important attendees. Many of the nation’s leading politicians—MNevada Governor Bob Miller, }rgﬂﬁ,r afewfopmem hre

San Francisco Mayor Willie Brown, Congressman John Ensign (R-Nevada), U.5. Sen. Robert

Torricelli {1-N.].}, Las Vegas Mayor Jan Jones, Atlantic City Mayor James Whelan, and many next year and beyorc -
federal officials and state legislators—have used the Summit as an important forum

10 address issues that affect these industries. Atendees at the American Gaming. Lodging &

Leisute Suumit include insticutional investars, top-level executives with the major gaming,

lodging and leisure companies, eiecied public officials, appaineed regulatory directors.

financial managers, commercial vendors and stock brokers.

The producers of the American Gaming, Lodging & Leisure Summit inciude Bear, Stcatns
& Co. Inc., one of the nation's most important financial institutions: Casing Journal
Publishing Group, the leading information provider for the gaming industry; and Lienel
Sawvyer 8 Collins, Nevada's premier law firm, with lepal expertise that extends o

all three principal industries,

THE MOST IMPORTANT CONFERENCE IN THE INDUSTRY

The Ametican Gaming, Lodging & ¥ cisure Summir is an essential meeting for casing, hutel and Ieisure executives,
regulators, developers, publi- officials, tourism executives and anyone involved with these prowing industries.
The American Gaming, Lodging & 1 .cisute Summit is the [irst meeting to fully integrate these related industries,

The 1999 Summit will offer attendees she opporrunity ro:
* Join with the most respected operators and invesors lroni the gaming, ludging and leisurc industries
* Hear influential keynote speakers

» Take part in cutting-edge seminars

. B:nr.ﬁl from excellent netwotking opportunities
. Artend a gourmet dinner with Steve Wynn, chaiman of Mirage Resorts, as kc-ynotc speaket
* Be treated 10 an exclusive tour of Las Vegas' newest must-see attraction, Mirage Resoris’ spectacular Bellagio

* Enjoy Dreakiasts, lunclies and networking breaks



- KEYNOTE SPEAKERS:

n the grear radition of the American Gaming, Lodging & Leisure

ummit, this years conference has already lined up two powerful speakers.
Steve Whyna, Chairman ol Mirage Resorts, will welcome attendees te his
spectacular Bellagio, the most impressive hotel casino ever constructed.

Kay Coles James, the Chairwoman of the National Gambling Impact Study

Commission. will make her first appearance before an audience

thar includes a large number of ganiing executives. Steve Wynn Kay Goles James
Chagrman Cluairwaman
Mirape Resarts *“arianal Gambling Impac

Study Connmission

AGLLS CONFERENCE PROGRAM

Bear Stearnis Presentations . _
This year, Bear Stearns will present “Investniont Perspectives,” 1 series of panels coveting the specific segments of The Ameri.an Gamin;..
each industry. The pancls will featuse the Ch.irmen, Presidents, Chief Executive Officers and Chief Financial

C Ladping ¢&& [ clsure Summit
Officers of the leading companies, discussing the most important issues affecting their businesses, EHRE

: comtbines i best of
Bear Stearns Investment Perspectives

(Invited Conparies) three dynan:ic industrics.
Hotel Owners The Surmnit is o

(Hast Marriot, Hlron Lodying, Starwwed Lodging, Patrior American)

This panc] will exanune the deiving issues and developments in the hotel industry as they relate 10 the westmens must-attend conference

community. With occupancy’ tates sliding ard supply outpacing demand, what lies on the horizen for the hotel . .
. N A o Sor sinyone iy volved in
industey? With these supply trends continue? Who is best positioned amongst the large-cap hotel owners 1o

adddress this trend? Will M&A aciivity continge or has the consolidation of the industry peaked? the gaming. iodging or

Skiing Industry letsire indrest ics.
(Viztl Resares, Iurvawoest, Amevican Skiing)
‘This panel will focus on the changes and developments in the skiing indusiry.
During the Jast decade, the skiing industry has grown inte 2 $3.5 billion enterprise, Can it
contiruic v speed alead when the growthrate in skier visits is snowplowing forward?
Should operators diversify their revenue base? Can this consolidation keep pace? Ase
there opportunitics outside the U.5.7 Will snowbaoards eurn skis ineo thing af the past?

Gaming Equipment

(1T, Anchor Guming, Silicon Gaming, Atliance Gaming}

This panet will address the competitive and changing gaming cquipment industry and
how it will impact investment opportunitics. As casino operators Jook more and mere
wward maximizing, productivity on the casino floor, gaming manufactoress will lace
the roitzwing key issues going forward: s new game development a requisite w future
success? Will demand for rcpl'.u;cmcm equipment persist? tlave paming manufacturers set
their sights on foreign mskers?

Timeshare Industry

{Vistana Resorts, Sunterra, Trendwest, Fatrfield Communitier)

This panet will address the issues driving changes in the timeshare market. In the last few years, we have
witnessed ani explosion in the populasity of timesharing as a vacation dliernative. In the face of this, we have seen
mest of the 1najor hotel brands rapidly expand their timesharing activities, as well 2s the emergence of several ded-
icated indepomndent tineshare brands. WAll the healthy growth in the timeshare sectot continue? How is timeshare
developm- nt becoming an important component of resore projections® Are the concerns about accounting

mcihodni v valid? Wha regions of e world offes the best rewum on investment potential?



Leisure i'roducts

{Brunmick, 52, 1 l'ﬂ'n’f_r Davidson, Czﬂam) Ua_fﬁ

This panel will discuss di imporsant industty developments
and assess relevance 1o the investment comriunicy. Letsure
product tompanies have enjoyed consistent 1evenue growth
during tie bull market, generating over $30 billon annual-
ly. How exposed is this jndustry to 2 recession? We have
seen 2 nwnber of acquisitions, but will this trend conunue?
How has technology changed the retail market?

- Gaming Industry 1

(MGM (rand, Mirage Resorts, Cirenr Cirens,

Rio Hotel and Casing, Sun International)

This prunel wil focus en important industey developments
and aswss relevanes to the investment community. Join this
panel as they discuss the periinent issues surrounding the
Las Yepas Surip, As more than 20,000 new rooms are
expecied to come on line by the year 2000, how will the
marker handle the increase in capacity? Will ADR and occu-
pancy 1tes be sustainable? What factor will air seat supply
play? How has the Asian crisis effecied Las Vegas? How will
the opening of Mirage’s Bellagio impact the rest of the strip?

Gaming Indusuy 1I

(Harmahs Entertainmicns, Trump Horels o Casing Kesorts,
Hilton Gaming)

This panel will discues the critical regional issues and their
refatiolsship to the investment community. Adandic City
is [eeling the heat from the competing gaming; markets
in Conneaiicut and Delaware, How lsave these venues
impacied the Northeastern marker? What does the future
hold? Are casine operators likely to continue wing high
promotional allowances 1o attract customers? What effece
will the development of the H-Tract have and how will
existing, operators react?

Golf' Industry

{Ramily Golf Centers, Goif Trust of America,

Nattonul Golf Properties, Meditrst)

This panel will tee up the issues and address thewr cliects on
the investment community. During the fast ten years, the
golf industry exploded, doubling into an estimated $10
billion a year enterprise. As Tiger Woosds 2nd other *new
bree!+s™ bring much needed excitemen: 1o the gune, will
sup) 1. be able 1o mect demard? ¥Whar sole will demograph-
ics phar? What consclidation opportunities exis? Will

technalogy change the equipment marker place?

Motor Sports

(fnwernasional Speediway, Championship Ay Racing Teams,

Dover Downss, Penske Motorsport;)

. T'I{;Puld will address che recenc developments in the
wmmumty “Auto racing has become one of the fastest
growing spectator sports, and television viewership

Fspotts Withd and theie effect on the Investineht ¥+

continues to climb. However, the motor sports indusery is
faced with some unique developments. What impacr witl 2
ban on tobacco advertising have on profits? Do inernation
al epportunitics present growth potential> With scating
capacity well short of demand, are new wacks the solution?
How many more speedways can the industry handle?
What is the outook for profics?

Health & Ficness

(Bally Fimes, Sporre Campany. Townsports, Fimess Holdings)
‘This pane! will exercise the major industry issues and
evaluate theit impact on the invesunent arena, A 310 bitlion
industry, health & fitness companies have capared
Americans money and interest. Will the health and fitness
craze continue’ How will clubs differentiate themselves from
the compeution? ¥ 'hat new value-added services will be
available? Wil dubs continue 1o consolidate? Are there
international opportunities to explare? What is the

outlock for profits?

Hotel Franchisors/Managers

{Marriott International, Choice Hotels, USFS, Promus)

This panel will examine the industry’s development and set
the stage for the investment community. Aze there oo many
hotel brands? Is the hotel franchisorfmanager business well
equipped to handle industry downrurns? How do changes
in the hwiet assct values effect profis for he

franchisors/managers? Dointernational opportunities exist to

export LS. based brands?

Extended Stay Lodging

(Extended Sty America, Suburban Lndges,

Candinwood, Saybridge)

This panel will address recent developments in tse
extended-stay lodging industry and the impact on
investment opportunities. The extended stay scctor has
become one of the fastest growing areas of the lodging
industry. [s the extended stay industry overbuilt? Are qualicy
sites becoming mote difficult to secure? Are the retun on
nvestnents ststainatue? Have extended stay hotels pecome
just new limiwd-service hotels? Is there opporranity for
consalidation in this sector?

Theme Parks

(Dimey. Premier Pavks, Cedar Farr, Seagrans)

This panel will discuss the changing face of the theme park
industry and the impact on the investment community.
With annual revenues of morte than $9 hillion and theme
park atendance of over 250 miflion, theme parks have
grown into 4 thriving caterptise, What can they do nex?
What rule will demographics play? Will consolidation be 2

key to growth? Will theme parks generate ancillary cevenues
through branding? What is the outlook for profiis?

Bear Stearus In. estment
Pevspectives wil lring
together the mc - successfu
companies in ¢, A industr

segmicnt te exai -ine ihe

issues, developr: nt and

© fluture of those < griens,
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GAMING SESSIONS

e American Gaming, Ladging & Leisure Summit

rays been at the cutting edge of develupinents in the
ing, industry. The 1999 veesion of the conference will
be no difiesent. What will be different is the elevated

and exclusive nature ol each session, devoted to 2 rich
examination of the issues by the acknowledged experts in
their fields. Auendees will learn and discuss the imporcane
issues facing the gaming industry roday.

Nationd Gambling Impact

Study Commission:

The View from the Top

The National Gambling Impact Study Comission has
been controversial since its launch in June of 1997. With
its two-year mission 2lmost completed, Chaizwoman
Kay Coles James has stecred the commission through
treacherous waters, At the American Gaming, Lodging
& Leisure Summit, James will 2ddress, for the first Gime,
an audience with many of gaming’s top management and
excoutives. What will the fina report of the commiission
eean for the gaming industry? Will it reflect the wishes
of the religious right or will it be sruly impartial? Jumes
will answer these questions and more.

Playing the Game:

The Dolitics of Garning

Like most major industeies, the gariving industry must
contend with che realitics of the political Tandscape.
Unlike most major industries, however, gaming becomes a
political football during its legalization and threughour its
development or growth, whether it succeeds or fails. Despite
efforts to level the playing field and achieve pasity with
other industries, gaming is often penalized and asuacized,
This session will examine how the industry has evolved
politically in several of the major jurisdictions. State
legislators from these regions will describe the unique
developments in the political arenas, and how they are
axpected 1o change in the upeoming vears.

Implosion ar Explosion:

Is gaming_ Expansion Cemplete?

The heady days of the early 1990s are Jong gone. Wali the
expansion of the gaming industry limited 10 Detroit in the
nEXt (WO Years, are there any star<s or ‘ntisdictions v here che
industry may be looked upen favorabiy? For the answets, this
session will gather experts from California, New York,
Maryland, Massa aserts, Canada and Mexico to discuss the
possible growth of gaming in those regions. The panel will also
discuss the straeegies thae have been used over the past several
yeats and an analysis of their success.

- Wall Street Wisdom: Financing Options-

for Growing Industries
The paming, lodging and leisure industries have all experi-
enzed tremenduus growth in the past 1) yeurs. Asese to

capital varies accurding 1o the sizc and quatity ol the
company and its expansion plans. Modesaied by Bear
Stzarns’ Senior Managing Director Jason Ader, this paned
will include experts with supgestions for several financing
options for industrics and companies of all sizes.

Washington Ways: The Legal and
Legislative Chalienges

The Summnats _ oming

The federal government has set its sights on the gaming and sessions addres< . Il the

lodging industry. Whether it is lederal comnuissions, new ] ) .

and improved taxes, added regulation, or restrictions en the pertinent issues hat
) . '

benefirs of RETTs, Washington salivates at the prospect chall ff’.ﬂg(’ the i1 wstry,

of creating addidonal burdens for these industries. In chis
session, Frank Fahrenkopt, President of the American ﬁ’amﬁng the i ¢t
Gaming Association, will moderate 2 panel that includes
gaming and lodging executives, officials with fedcral

agencics, and legal experts.,

The Tribal Tally: Developments in

Native American Gaming

Erom California to Maine, Native Americans ate facing
increasing legal and federal obstacles in their quest for
self-deternination. Tribal sovercignty is being threatened

at many levels, and the legal challenges are dauncing, Bur
anyone who has witnessed the resolve of the nation's Native

fmportant expc. <

this field. The ;. ning
seminars reveal ¢ latest
and most impor, -t
information vee.. d 1o

make crucial de ions.

Americans understands they are in i for the long haul.
At this session, reptesentatives from the Navonal Indian
Gaming Commission, state attorneys general, Native
American leaders and federal officials will discuss the
important issues and how they are likely 10 be resolved,

The Regulatory Environment:

Legal Issues in Gaming

Regulatory schemes differ from state 1o state, but some of
the legal issues encountered by the agencies are sinuilar.
From licensing and compliance to new slots and echnolegy,
gaming regulatory agencies are facing similar issues across
the nation. In this session, moderated by Lionel Sawyer &
Collins Partner Bob Faiss, the man responsible for much of
the Nevada regulation, 2 pand of offlicials from the
American Forur of Gaming Regulators will join witiv many
of the attorneys whe practice before these agencies to discuss
conumon agendas and uncommen probiems.

Internet Gaming:

- Challenge, Danger and Opportunity

The rapid growih of gaming on the Internet has been ) DGING
accomplished despite its illegal status in the United States, N SUMMIT 45‘,‘1‘
Atorners general from more than a dozen states have ,;:!' a4 %
taken srances that it should not be permitted in their states. ¢ ; ™

In realiy, it is vircually impossible w bt gaming v

the Web, should the casine and gambler be determined to
cooperate. This session, moderated by Lionel Sawyer Collins
Partner and Internet gaming expert Anthony Cabot, will Koyl
examine the legal, technical and competitive issues facing
the traditional gamning industry, with experts from each

side of the equanon,
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'WHO ATTENDS THE AMERICAN GAMING, LODGiNG & LEISURE SUMMIT?

Native Americans Atforneys
’ Casino/Lodging Presidents/Chairmen/CEQs

Casino/Lodging CFOs/Finance Execs

Press

Finance/Investors Casino/Lodging Directofs/M

Gaming Yendors Gaming Regulators

Source: American Gaming & Lodging Summiz 97

Who ShOlll d A[[ﬁn d? The challenges facing Fw’,l;  niing,

Casino & Hotel Chairmen, CFOs, CEQs and Vice Presidents at all levels o lodging and leisure indiv. s are
Regulator: Officials * Native Americans * Investors » Gaming Analysts » Gaming formidable. The Summit  designed
Suppliers » Real Estatz Owners * Developers * Resort Operatots ¢ Parimutuel
Operators and Cwners » Economic Develupment Agency Officials » Attorneys * to present the niost imipor. it
Business Owners '_Electcd Offic ials » Chnm.ber 0? Comm::rce f\-icmbe.rs * Gaming th’rf!:ff’r.f. issees and devel nents
Proponents * Gaming Opponents * Horel Executives » Leisure Executives * Law

Enforcement Officials » Educators » Federal, State and Local Government Officials ¢ in a professional sening il il
Real Estate Brokers « Accountants * Media Representatives » Advertising Agencies © benefis all 4
; o . o . . enefit all attendees.
Casino Marketing Executives « Communication and Advertsing Exccutives *

Gaming Lodging & Leisure Yendors

THE AMERICAN GAMING, LODGING & LEISURE SUMMIT'S
TOP 20 MOST INNOVATIVE GAMING PRODUCTS 1999

he American Gaming, Lodging & Leisure Summit proudly announces
ond edition of the 20 Most Lnnuvative Gaming Products for 1999, The
spetition pits the latest cutting-edge products and services that vie for the
title of the "Most Innovative Gaming Product.” Attendees of the Summit will
__view, experience and vote gn the products. The results will be announced at the
" Lifetime Achievement Award Keynnte Dinner. Last years winners included
Silicon Gaming’s Odyssey slot machines and 1GT’s Vision Serles slots. \
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January 12 & 13, 1999
Bellagio, Las Vegas
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Registration is Easy!
Fax: 609-645-1661

Call: 800-559-2695

Meait

Amesican Gaming, Lodging & Leisure Swmamii

8025 Black Horse Pike, Suitc 470
W, Atlantic City, N] 08232

Sponsor Info? 800-240-6532

Name

Title

Company/Agency

State

Zip

Phone

email

Fax

L] Check
L] Visa

Payment made by:

iV America

. MasterCard

Card No. Ixp. Date

Signature:

.1 A guest will be attending the foed functions at the rate of $250 pe.
Name of Guest: '

i If you have a handicap and reguite special assistance, please cheek this box and 0 memeber of o srall wilt

REGISTRATION ENFUIRMATION: Pre-repustration pries 1o Deveniber 18, 19498 35 5795 pey pevsnr. Al 1
1998 and on sie, repiscrztion will be $995 por preson. Hegseention bscludss: Encranee oo 22 soannaes. fuod fa
spansored special events. Nu one under the ape of 21 will e alliwed o the exdiilin Aloar Ll a e n o plans
functions, please add $250 {charitable donation} to your registration lee.

Fill in all infutimation in order to guaranier your atrendance. Endose vour regisrarion fev am! maks cheyh. o
Ametican Gaming Ludging & |roure Sumemit. et check and dis form 1o

American Gaming, Leadging, & Leiwne Summi

8025 Black Hyrpe Fike, Suite 470, W, Adantic Ciry, M) D8232

CAMCELLATTON POLICY: Alrier mun be inailed or Taxed 1o the Amenican Lanmmng, Ladp g & Lesare b
Diecember 15, 1398, Registration fee will be refunded after the show dares, Jows 3 5100 handling charge. No -
made afier Decernber 15, 1998, Sub from the ;ame company are permlued.

HOTEL ACCOMMODATIOMS: A block of reoms have been mude availabic Jor panicipans of the Americar.
Lodging & Leisure Summit. Reduced rates a1 5149 per night. single or double eccupancy.

Call 1BRR] BE™-8685 for reservations. Mention the Awweivan Gannng, Loylnp & Leivne Sarsmn whoa rowe
Howm rescrvanions mus be made by  lecombar Y, 1908,

e G em amd moeer el e

Torepineer widine 3 el ke

Lxpress

peeson.,

HILACE Yy,

vedeer 1.

Hens arul

aeartengd fued

il

LTI |"n'

nnghs will be

LLatning.

[LIENTEETIEY



o 4, THE MOST IMPORTANT CONFERENCE

S = [N THE INDUSTRY AT THE MOST IMPRESSIVE
HOTEL IN THE WORLD

he American Gaming, Lodging & Leisure Summit is clearly the most inpuostant

/\_9\/0._9 hference in the industry, deserving of a most spectacular location. Tins year, the
. Summit is proud 1o be associated with the Bellagio, Mirage Resorts” newest and most
Januar}’ 12 & 13, 1999 impressive hotel. The much-anticipated Bellagio will be a “lmust-see” attraction, with
Bu“agio, Las chas a variety of dining. retail, entertainment and lodging experiences never belore seen in

Las Vegas or possibly the world. Bellagio's aceractions include: a huge lake with thousands
of fountains surrounded by Tuscan villas; a botanical observatory, with an art gai.cry lined
with masterpieces by such legendary artists as Van Gogh, Monet, Marisse, Cézzane,
Renoir and Gauguin; unforgettable guest rooms with attention w minute details;
restaurants such as Picasso’s, filled with original art by Pable Picasso, and New Yok’
famed Le Cirque; a shopping promenade with shops operated by Guegi. Tiffany Armani,
Chanel and others; a theater inspired by the Paris Opera House, featuting a dazeiing new
show designed by Cirque du Soliel, and mucly more. Bellagio meets every need and
fulfills every desire, and it is the perfect setting for 2 conference designed o do

the same: The American Gaming, Lodging & Leisure Summit.

American Gaming, Lodging & Leisure Summic
8025 Black Horse Pike, Ste. 470 lfl.sslf'r{‘tj:i"::.'f:
W. Adantic City, NJ 08232 PAIL

Permin Na, 1319
Las Vegas, KV

ERICAN GAMING,
LODGING (LEISURE SUMMIT



’ YOU COULD RECEIVE

~

i EVERY 7 MINUTES DAILY 4PM- 10:30P

Justp ola J the slot and: video poker games you love
ou could take home: youni;;free.'cash!r- R
ot only do you earn CASH BACK, .

g And,r when you use your Play Ric. Card;t
- you can alse-earn tickets for two. blg drawmgs-

Ten Winners Each. nght Will Wm Up To
$2 500 Cash: Instcmtly, oniy st the.

or’ meuls und shov{r; ___fti,; kets. ¥




