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Introduction

Latest OECD estimates indicate that total electronic commerce may reach a value of $US 330 billion by 2000-2001 and may be as much as $US 1 trillion by 2003-2005. World wide, there are over 80 million users of the “net” and IDC estimates that 31 million of them made purchases in 1998. Electronic payment systems are still in their infancy.  Business to consumer transactions which are completely “online” are very much the exception rather than the rule.  Traditional mail order business continues to be economically more significant than pure electronic commerce.  And yet, electronic commerce is now near the top of the global political agenda.  How can we explain this apparent contradiction?

Perhaps the analogy of the automobile can help.  In 1999, the car will be 100 years old.  The inventors of the age of the automobile intuitively knew that there would be a vast market for this new form of transportation.  But they also knew that few people had the skills to drive, highways were rare and service points few and far between.  The pioneers who “surfed the highways” also recognised that governments and business would need to work together to build the infrastructure, both physical and regulatory, to exploit the vast potential of the car.  They were confident that people and businesses would quickly adapt to this new form of transportation.  However, even these pioneers would not have predicted that the car would lead to new living patterns (the rise of suburban man), the development of global automobile enterprises and the geo-political importance of the Middle East. 

So it is with electronic commerce today.  It is clear that industries producing computers, networking equipment and the software necessary for electronic commerce, will grow.  It is also clear that certain traditional forms of commerce will suffer, such as retail travel agencies, retailers of shrink - wrapped software and bricks and mortar music stores.  However, just as with the automobile 100 years ago, it is still difficult to predict how the “wired-world” and the technology which underlies electronic commerce will change the way we work and play.  All we can predict is that change will come.

The potential for electronic commerce is vast and its ability to promote a truly global village is unparalleled.  The challenge to government, business and the social partners is, can they work together to realise the full potential of this new way of doing business?

There are many facets to this challenge and many areas where co-operative action will be required.  This paper examines one of these areas:  taxation.

The OECD has taken the international leadership role in co-ordinating the work on electronic commerce and taxation, working closely with the European Union on the consumption tax issues. This mandate was proposed in November 1997 and confirmed at an OECD Ministerial meeting in 1998. This meeting also called upon the World Trade Organisation (WTO) to concentrate on tariff issues and the World Customs Organisation (WCO) to work on customs issues.

The Role of Tax Authorities

Tax authorities have a role to play in realising the full potential of electronic commerce.  They must provide a fiscal environment within which electronic commerce can flourish.   However, they must also ensure that electronic commerce does not undermine the ability of government to raise the revenues required to finance the public services voted for by their citizens.

In striving to achieve these objectives, governments recognise that there are broadly two forms of electronic commerce:  

· business to business; and 

· business to consumers. 

Whilst the political debate has tended to focus on the business to consumer activities (issues of consumer and privacy rights, for example) it is the business to business activities, that are, and are likely to remain for the foreseeable future, the dominant part of electronic commerce.  Excluding government transactions, approximately 80% of electronic commerce is conducted between businesses.  And even within the business segment, there is a wide diversity.  Multinational enterprises (MNEs), for example, have used the Internet technologies to develop global networks between their subsidiaries.  Small to medium sized enterprises (SMEs) are rapidly exploiting the ways in which the Internet can be used to give them access to overseas markets.  Professional services companies in fields as different as architecture and finance are already using the Internet to develop and promote their services to other businesses.

Tax authorities must take account of these different patterns in designing tax systems for the 21st Century.  The needs and problems posed by business to consumer transactions should not necessarily dictate the treatment of business to business transactions.  The difficulties of dealing with an increasing number of cross-border transactions by SMEs should not necessarily determine the ways of taxing MNEs.

There has been considerable speculation as to what overall response governments will adopt towards the taxation of electronic commerce in this new complex environment.  At one extreme, there was the view that electronic commerce should in some sense be allowed to take place in a tax-free environment.  At the other extreme, there has been speculation on the introduction of new taxes specifically designed to tax electronic commerce (for example, the BIT tax).  Neither of these views is likely to prove acceptable to governments.  The first would lead to governments being unable to meet the legitimate demands of their citizens for public services.  It would also induce tax distortions in trade patterns.  The second approach could hinder the development of electronic commerce and lead to the technology becoming “tax-driven”.

Certainly, electronic commerce is a new and exciting development.  However, there is nothing to suggest that the nature of electronic commerce, nor the desire to see it develop, should exclude it from the normal remit of taxation.  To conclude, the transactions undertaken in the world of Cyberspace are, in general, not so different from traditional forms of commerce as to require a whole new system of taxation.

There is an emerging view that at the present time the most appropriate way to achieve the twin objectives referred to above, is to reach an international consensus on how to apply the existing domestic and international arrangements to electronic commerce.

The Broad Taxation Principles which should govern Electronic Commerce

The challenge facing tax administrators is to adapt existing legislation, procedures and practices to overcome any deficiencies which emerge as a result of new means of communication and product delivery.  It is with this approach in mind that the OECD, in co-operation with interested countries outside of the OECD area, has set about the task of developing an international consensus for the taxation of electronic commerce.
  On October 8 1998, the OECD issued a set of framework conditions to govern the taxation of electronic commerce.  These conditions were drawn up in co-operation with several countries outside of the OECD
, the Centre for Inter-American Tax Administrators (CIAT), the Commonwealth Association of Tax Administrators (CATA), the European Union, the World Customs Organisation, and the business community.  They were welcomed by Ministers at the October 1998 OECD Ministerial Meeting, they were discussed by APEC economies at a joint OECD-APEC Meeting in November 1998 and were noted by APEC Finance Ministers in May 1999. 

It is perhaps worth recalling, very briefly, the main conclusions of the framework conditions.  These were:

· that the technologies underlying electronic commerce offer governments significant new opportunities to improve taxpayer service, and that those opportunities should be pursued;

· that the taxation principles that guide governments in relation to conventional commerce should quite properly guide governments in relation to e-commerce: those principles being neutrality; efficiency; certainty and simplicity; effectiveness and fairness; and flexibility;

· that those principles can be implemented for e-commerce through existing tax rules, albeit with some adaptation of the latter;

· that there should be no discriminatory tax treatment of e-commerce;

· that application of these principles should maintain fiscal sovereignty of countries, ensure a fair sharing of the tax base between countries, and avoid double and unintentional non-taxation; and

· that the process of putting flesh on these principles should involve intensified co-operation and consultation with economies outside of the OECD area, with business and with non-business taxpayer groups.
The Implementation Challenges Facing Tax Administrators

An internationally consistent application of those principles to electronic commerce will help to maintain the fiscal sovereignty of countries, will achieve a fair share of the tax base from electronic commerce amongst countries and should minimise the risk of double taxation and non-taxation.

The implementation of these principles in the electronic commerce environment will raise new challenges for tax authorities.  Current implementation strategies have been developed in response to the conventional commercial environment, but the electronic commercial environment is different.  The four main areas where these challenges arise are:

· Consumption Taxes;

· Tax Treaties; 

· Transfer Pricing; and

· Tax Administration.

Consumption Taxes

The concept of the place of supply is important in consumption tax systems such as Value Added Tax (VAT) systems and Goods and Services Taxes (GST).  In broad terms, the basis for supply rules falls into two categories:

· those which depend upon identification of a relevant establishment (the supplier in some cases and the customer in others); and 

· those which are based on the place of performance or enjoyment.

Since electronic commerce makes much more opaque the links between the place of supply, the place where the enterprise is located, and where the service is used or consumed, the Internet raises new compliance issued for consumption tax authorities.

How can consumption tax authorities respond to these challenges?  A threefold approach is being explored:

· To agree that cross-border transactions should be liable to tax in the country where the consumption takes place;

· To treat the supply of digitised products as services for consumption tax purposes;

· To use self-assessment (the so-called reverse charge mechanism) as a means of safeguarding revenues from cross-border transactions in services and intangible property.

Translating the “place of consumption” principle into a practical measure necessitates work to agree how that place of consumption should be defined, and how related place of taxation rules should operate.  There are also a set of questions around the definition, for consumption taxation purposes, of services and intangible property; and the sort of tax collection mechanisms that it is necessary to put in place to ensure that the taxation principles can operate effectively.  In the field of consumption taxes in particular, it is also recognised that there must an examination of how the European Union VAT systems, non-EU consumption tax systems and sales tax systems interact to ensure that solutions are reached which are capable of effective application globally. 
As regards customs duties, governments will need to ensure that custom procedures do not hinder the development of online ordering and off-line delivery of goods across borders.  This can best be achieved by developing simplified custom procedures and reviewing the de minimus relief of duties and taxation.  The World Customs Organisation is working on this issue.

Redefining tax treaties

The Internet will cause tricky problems of interpretation for the negotiators of tax treaties.  Can existing concepts such as that of permanent establishment and royalties be adapted to cover activities on the Internet, or should tax authorities be undertaking a more fundamental review?

A central element in determining taxation rights in tax treaties is that of business presence, employed to establish whether a permanent establishment exists.  Whether or not the operation of an establishment in a country rises to the volume that makes it a permanent establishment is primarily a question of fact.  The OECD Model Tax Convention (which is the basis for many bilateral treaties) gives a definition and some guidelines:  a permanent establishment is a fixed place of business through which the business of an enterprise is wholly or partly carried out.  Certain activities are insufficient to draw an enterprise within the taxing jurisdiction of a country.  For instance, a permanent establishment does not include “the use of facilities solely for the purpose of storage, display or delivery of goods or merchandise belonging to the enterprise”.  Does the existence of a web-site or a server in a jurisdiction create a permanent establishment and therefore give that jurisdiction the right to tax the income attributed to that enterprise?  Treaty negotiators will have to examine these questions and more generally to see how treaty concepts can be applied to new ways of doing business.  

Implications for Transfer Pricing?

In principle, electronic commerce offers no new problems, no fundamentally or categorically different dimensions, for transfer pricing (the prices charged for transactions that take place between the different parts of a multinational enterprise).  It may, however, increase the complexity of transfer pricing analysis.  The development of private Intranets within multinational enterprises puts pressure on the traditional application of the arm’s length principle
, by stimulating the fuller integration of multinational operations, particularly in the provision of services.  This makes it even more difficult than at present for tax authorities to determine what a given transaction actually is, and to find a transaction between independent enterprises about which enough is known to conclude that it may be considered a comparable transaction to that undertaken between related enterprises.  The OECD’s Guidelines on Transfer Pricing specify that a functional analysis may be required to establish comparability, but with electronic commerce and the use of private Intranets it may be difficult to know who is doing what.

The deeper integration may also bring benefits of synergies over and above the directly measured contributions of the participants.  This raises the difficult question of how such benefits should be divided up between the related enterprises.  Clearly transfer pricing will increase in complexity.

Tax Administration

Many of the issues present administrative challenges because of the factual nature of tax determinations and the difficulties that may arise in an electronic commerce environment. For example, whether a business has a permanent establishment depends upon the volume of activity in the country; the arm'’ length principle cannot be applied without a factual analysis of the enterprise’s activities and the location of the activities. Without facts about the location of the buyer and the seller, questions of place of supply can be rendered meaningless. In the conventional commercial environment tax administrations rely on being able to: identify the taxpayer, obtain access to verifiable information about the taxation affairs of the taxpayer and have efficient mechanisms to collect the tax due.

A business engaged in electronic commerce on the Internet may be identifiable only by its domain name (e.g., www.businessname.com).  Yet the correspondence between a domain name and the location of where the activity is undertaken, is tenuous.  The point was amusingly illustrated by a cartoon that first appeared in the New Yorker magazine where two dogs are seen sitting in front of a computer terminal with the caption “On the internet, nobody knows you are a dog”.  As SMEs engage in more activities in international electronic commerce, this lack of identifiability may become more problematical, and not just for tax authorities.  Even with well-known international businesses, the domain name on the Internet may not necessarily indicate whether you are dealing with the London, Bermuda, or the New York office of the business.  Furthermore, there are cases where the Internet domain name can imply a relationship to a well-known business without any such relationship existing, giving rise to trademark-type disputes.

Without accurate identification of taxpayers, it is difficult to levy taxes.  Even if you can identify the taxpayer, but not its physical location in the world, this will give rise to jurisdictional disputes between tax authorities, with all the attendant risks of double taxation.

Responsible businesses engaged in electronic commerce recognise that there are sound commercial reasons for them to work with government to ensure adequate identification.  Measures such as the registration of business names, mailing addresses and telephone and facsimile numbers on their Internet sites have been promoted by business
 as one way to foster consumer confidence in electronic commerce.  Such measures will also address some of the challenges faced by tax authorities in identifying taxpayers.

In addition to the issues of identification, electronic commerce raises questions on the ability of tax authorities to collect information.  In the conventional commercial environment, taxpayers keep books and records and provide information to tax authorities to support the assessment of tax.  Where tax authorities have the need to verify information provided by the taxpayer, they can rely upon third party information from financial institutions or other intermediaries.  In the electronic environment, electronic books and records may be more easily stored in a foreign jurisdiction.  Encryption, used quite legitimately to protect commercial secrets, may also be used to deny tax authorities access to records.  Traditional third party sources of information may be curtailed as the Internet encourages the process of disintermediation.  All of these developments may make it more difficult for tax authorities to obtain the information necessary for the fair administration of the tax rules.  Tax authorities may also face difficulties in physically collecting tax in the virtual world.

Professional accounting bodies are also facing similar challenges in carrying out commercial audits.  Tax administrations have the opportunity to work with accounting bodies to jointly develop ways to address their shared concerns.

Encryption may also present commercial risks where keys are not properly maintained or secured, representing potential commercial loss or exposure to breaches of law. Commercial responses to key management may also address some of the concerns of taxation authorities.

A very large part of tax revenue is collected by intermediaries.  Employers are responsible for the collection of wage tax; businesses for consumption taxes; financial institutions for taxes on interest and royalties.  In some cases, electronic commerce may remove these intermediaries (when, for example, a producer deals directly with the consumer rather than via a retailer), so that tax authorities will be required to collect small amounts from a large number of taxpayers.  This may place an unacceptably high compliance cost on taxpayers and high administrative costs on tax authorities.  It is likely, however, that as electronic commerce develops so too may new points of intermediation emerge.

New Taxpayer Service Opportunities

Electronic commerce technologies open up new ways for tax authorities to undertake the business of administering tax laws and collecting tax revenues and new ways to interact with a wider community.  For example:

· Communications between tax authorities and taxpayers can be revolutionised and access to information can be enhanced to help taxpayers in complying with their tax obligations;

· Tax registration and filing requirements can be simplified;

· Electronic assessment and collection of tax can become the norm rather than the exception; and

· Easier, quicker, more secure ways of paying taxes and of obtaining tax refunds will be facilitated.

Governments must seize the opportunities offered by the new communication technologies to improve the service they provide to taxpayers, to reduce the cost of complying with tax rules and to use more effectively the resources devoted to the collection of taxes.

The tax administrations of countries, large and small, face many of the same challenges in administering their tax laws effectively. The new technologies are available at greatly reduced costs compared with the older technologies.  In fact, those tax administrations that have lagged behind in modernisation efforts may be able to make a quantum leap into the 21st Century by employing the new technologies. 

The OECD is using the new technologies to inform the public about work carried on by the Committee on Fiscal Affairs
 and has opened up a public electronic discussion forum
 on the electronic commerce issues.

The Need for an International Co-ordinated Approach

The challenge facing tax authorities in this new global environment is how to reconcile national fiscal boundaries with the borderless world of electronic commerce.

To meet this challenge, the OECD believes that a truly global dialogue must develop among tax authorities. To initiate this process, the OECD has launched a working partnership with economies in Latin America, Asia and the newly independent states of the former Soviet Union.  It has also invited CIAT and CATA to participate in this dialogue and is in the process of organising a second meeting with the APEC economies.  

The OECD and its Member countries strongly encourage the business community to actively participate in this process.  It is in this context that we welcome the creation of the Global Business Dialogue on Electronic Commerce and the invitation to participate in this meeting.

In October 1998, OECD Ministers endorsed a process of creating Technical Advisory Groups (TAGs) to take forward the internationally co-ordinated work on taxation and electronic commerce.  

There are five TAGs dealing with:

· technology;

· professional data access; 

· consumption taxes; 

· business profits; and 

· income characterisation.

The TAGs were established in January 1999 for two years to allow them time for a thorough consideration of all the issues.  The involvement of non-OECD economies and the private sector is designed to ensure that the solutions are well considered and globally applicable. Business participant co-chair each TAG and all participants in TAGs have an equal status.  Each TAG is responsible for developing its own work programme, and they interact with each other, on a continuing basis. Annex I lists the parties invited to participate in the TAGs.

Whilst governments are the ultimate decision makers, business can play a key role by ensuring that governments understand the commercial and technological environment within which tax rules must operate.  The business participants have a key role to play as they bring to the debate valuable business and technological knowledge and expertise.  The TAGs are relatively small groups of about 25 people with mandates that focus their deliberations on specific issues and questions.  The membership of the TAGs is expressly not confined to taxation experts: they include technologists, business people, and academics.  The OECD is also including in-house experts in the fields of consumer protection, technology and privacy in the process.

The Technology TAG has a particular role in taking forward the framework conditions on tax administration, which are that:

-
revenue authorities should maintain their ability to secure access to reliable and verifiable information in order to identify taxpayers and obtain the information necessary to administer their tax systems;

-
countries should ensure that appropriate systems are in place to control (audit/verify) and collect taxes; and

-
international mechanisms for assistance in the collection of tax should be developed. 


This TAG will also consider the feasibility and practicality of concrete steps to implement the framework conditions, including:

-
adopting conventional identification practices for businesses engaged in electronic commerce;

-
developing internationally acceptable guidelines on the levels of identification sufficient to allow digital signatures to be considered acceptable evidence of identity in tax matters; and

-
developing internationally compatible information requirements, such as acceptance of electronic records, format of records, access to third party information and other access arrangements and periods of retention and tax collection arrangements. 

One of the important tasks that the Technology TAG has undertaken is to provide input into non-tax, technical standard-setting bodies.  These groups are in various stages of developing standards for business and technologists to use.  Timely input from tax administrators would assist taxpayers in that they would only need to abide by one set of standards.  It could also assist tax authorities by having standards set that address the information needs of tax authorities.

The Technology TAG is also going to prepare a report on digital certificate technology and its uses for identity, domicile or other indicia of residence or jurisdiction, including the inclusion of different jurisdictional indicia for different purposes.  Reports will also be prepared on the most common business models for electronic commerce, the accountability characteristics of electronic banking and payment system protocols, and the technological feasibility of a “clearinghouse model” for the collection of consumption taxes.  Additional details of their work and the current status of their discussions can be found on the electronic public discussion forum.

The Professional Data Assessment TAG (PDA) is directed at assisting Revenue authorities in their examination of the feasibility and practicality of developing internationally compatible information and record-keeping requirements and tax collection arrangements.  The PDA TAG will advise about any relevant international standards or statements of best practice or similar pronouncements which are relevant for accessing electronic data, books and records, authenticating them or assessing their reliability.  

One of the first tasks of the PDA TAG has been to conduct a survey of auditors - government and private sector - who are involved in examining electronic records to identify difficulties, developments or practices relevant to the accessibility, authenticity and reliability of data.  The questionnaire has been posted on the electronic discussion group and private sector auditors are encouraged to respond.  The PDA TAGT members are also working on identifying the desirable data elements for business and tax purposes, expected in accountable trading, payment or transaction recording systems.  They are examining the pros and cons of existing or emerging mechanisms that can provide “authenticity” of data, including digital signatures and other uses of cryptography, and they will report on the costs and benefits of their use and recommend the most appropriate mechanisms.  They are also identifying existing or emerging mechanisms that can ensure the “reliability” of data, including digital notarisation and data recordation techniques and they will report on costs and benefits of their use and, if possible, recommend the most appropriate mechanism.  Additional details of their work and the current status of their discussions can be found on the electronic public discussion forum. 

The Consumption Tax TAG will examine the application of the framework conditions in the following areas:

-
rules for the consumption taxation of cross-border trade should result in taxation in the jurisdiction where consumption takes place and an international consensus should be sought on the circumstances under which supplies are held to be consumed in a jurisdiction;

· for the purpose of consumption taxes, the supply of digitised products should not be treated as a supply of goods;

· where business and other organisations within a country acquire services and intangible property from suppliers outside the country, countries should examine the use of reverse charge, self-assessment or other equivalent mechanisms where this would give immediate protection of their revenue base and of the competitiveness of domestic suppliers; and

· countries should ensure that appropriate systems are developed in co-operation with the WCO and in consultation with carriers and other interested parties to collect tax on the importation of physical goods and that such systems do not unduly impede revenue collection and the efficient delivery of products to consumers.


The purpose of the Business Profits TAG is to examine how the current tax treaty rules for the taxation of business profits apply in the context of electronic commerce and to examine proposals for alternative rules.  This TAG will have its first meeting in late September 1999.

The work of the Income Characterisation TAG will involve primarily, but not exclusively, a consideration of the application of the definition of royalties in the context of electronic commerce.  Comments have already been invited from interested parties on how the principles that underlie the proposed changes to the OECD Commentary on software payments may be relevant in considering how that definition applies in the case of electronic commerce transactions involving digitised contents.  The first responsibility of the TAG will therefore be to examine these comments and to make appropriate suggestions.  This TAG will have its first meeting in late September 1999.

In the course of its work, the TAG will be invited to examine and provide comments on the distinction that can be drawn between various types of payments in determining whether a particular electronic commerce payment, e.g., a payment made for electronically searching a computer database and downloading a document from it, is made for the sale or lease of property, for the provision of a service, or as a royalty.

As can be seen above, a very large part of this work is focussing on the broad tax administration issues raised by electronic commerce and in providing concrete substance to the framework conditions.  International audit standards bodies are working with the OECD to specify the data requirements in the electronic commerce environment to meet both commercial and taxation needs.  Bodies developing Internet standards will be contacted and the need for systemic commercial identification will be presented from the joint perspective of good business practice, consumer protection, taxation and the protection of intellectual property rights.  Business models of electronic commerce are being dissected to find new points of intermediation and to find appropriate ways in which technology can assist in tax administration.

Wider co-ordination 

The taxation challenges posed by electronic commerce are similar to the challenges posed for other issues: how to deal with the challenges of identity in Internet electronic commerce - balancing privacy and regulatory expectations - and how to build a trustworthy electronic environment, for example.  The OECD recognises that other groups are working on these issues from different perspectives.  Consequently, in addition to all the detailed taxation-specific work outlined above, the OECD is working with private sector groups which are themselves developing actual or de facto standards and protocols (in areas such as identity, trust, information integrity, payments and trade) to ensure, wherever possible, that Revenue authority expectations are integrated into, and not imposed on top of, private sector initiatives. 

More details of the OECD work, the operation of the TAGS and the Ottawa Framework Conditions can be found on http://www.oecd.org/daf/fa/e_com/e_com.htm.
Countries wishing to participate in the E-Commerce Discussion Group should contact Jeffrey Owens (phone: 331 45 24 9108; fax 331 45 24 1884; email:  Jeffrey.Owens@oecd.org).

ANNEX I 

THE COMPOSITION OF THE TAGS
Technology TAG

Australia, Brazil, Egypt, Chinese Taipei, France, Ireland, Japan, Malaysia, Norway, Thailand, United States, Ernst & Young, NASSCOM, Consumers International, TUAC, EUROBIT, European Certification Authority Forum (ECAF), ICANN, IETF, Hitachi, NTT, Mondex, Hewlett-Packard Labs, British Telecom, IBM, Cisco, Oracle, Citigroup

PDA TAG

Argentina, Australia, Canada, France, Ireland, Netherlands, New Zealand, Spain, Tunisia, United Kingdom, United States, Arthur Andersen, Ernst & Young, Australian Society of CPAs, ACL Services, Ltd, Deloitte, KPMG, International Federation of Accountants (IFAC), ISACA, Internet Open Trading Protocol (IOTP),Chuo Audit Corporation (PricewaterhouseCoopers), Sagesoft Ltd, American Institute of CPAs (AICPA)

Consumption Tax TAG

Argentina, Brazil, European Commission, Japan, Netherlands, Russia, Singapore, United Kingdom, Nortel, Rhone-Polenc, KPMG, Keidanren, Phillips, ABN-Amro, Swisscom, Union Bank of Switzerland (UBS), Chartered Institute of Taxation, Microsoft, America Online, AT&T, EDS

Business Profits TAG

Australia, Brazil, Canada, China, Germany, India, Ireland, Japan, Morocco, South Africa, Switzerland, United Kingdom, United States, AMP, Volkswagen AG, Joint EBF / ABA, Fujitsu, British Telecom, Information Technology Association of America, Microsoft, Hewlett-Packard

Income Characterisation TAG

Australia, Chile, Germany, India, Israel, Japan, Norway, Philippines, United Kingdom, United States, IBM Canada, NTT Data, Reed Elsevier, Walt Disney Corporation, Software Coalition

�.	Countries outside of the OECD have been involved in the OECD work on the application of taxation principles to electronic commerce since 1997 and their participation has been increasing ever since.  


� .	Argentina, Brazil, Chile, China, Chinese Taipei, Hong Kong (China), Israel, Malaysia, Russian Federation, Singapore, Slovak Republic, South Africa. 


�.	I.e. the principle that transactions between the related enterprises of an MNE should be treated as though they were undertaken between independent enterprises.


� .	E.g. Internet Works magazine.


� .	http://www.oecd.org/daf/fa


� .	� HYPERLINK http://www.oecd.org/daf/fa/e_com/e_rego.htm ��http://www.oecd.org/daf/fa/e_com/e_rego.htm�  You may visit the public forum as a “guest” or register as a full participant.
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