                        Internet Consumers Organization (ICO)

                           P.O. Box 25701

                           Washington, D.C. 20007

January 15, 2000

Heather Rosenker, Executive Director

Advisory Commission on Electronic Commerce

3401 North Fairfax Drive

Arlington, VA. 22201-4498

Re: Comments on the interstate taxation of Internet consumer purchases.

Dear Ms. Rosenker:

The Internet Consumers Organization (ICO) has had an opportunity to  

focus on the potential impact of sales taxes on consumer online

purchases. ICO conducted impartial surveys, via telephone and our web

site, of consumer attitudes toward Internet sales taxes, and compared

the results with other surveys and studies on the subject and with

actual consumer behavior in the marketplace.

The key findings of our study, " The Impact of Internet Sales Taxes on

Consumer Online Purchases" are as follows:

1. Most Americans oppose paying sales taxes on Internet purchases,

however, very few shoppers purchase online to avoid paying sales taxes,

and the collection of sales taxes does not appear to deter most

consumers from shopping online.

2. Consumer opposition to paying Internet sales taxes weakens if the

revenues are used to improve the quality of life by funding better

schools and transportation systems, and enhancing state and local

services. Opposition also weakens if online sales are taxed the same way

as mail and telephone sales orders.

3. Many consumers threaten to reduce or stop their online purchases if

they were required to pay Internet sales taxes. But, most online

shoppers say they will continue to buy on the Internet as long as they

can still save money overall. 
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The study is available from ICO's website, www.internetconsumers.org 

We conclude that the fairest and least harmful solution is to retain the

status quo. Retail merchants should continue to collect taxes on

Internet sales if they have a substantial presence within the

purchaser's state of residence, and online sales should be treated no

differently for tax purposes than mail and telephone sales orders. 

ICO hopes this information will help the Commission develop its

recommendations. If you would like further information, please let me

know.

Sincerely, 

Peter Gray, Chairman                                              

gray@internetconsumers.org 

