The Alabama Retail Association

American Booksellers Association

Illinois Retail Merchants Association

International Council of Shopping Centers (ICSC)

International Mass Retail Association (IMRA)

Michigan Retailers Association

National Association of Real Estate Investment Trusts (NAREIT)

North American Retail Dealers Association (NARDA)

The Real Estate Roundtable

Retail Merchants of New Hampshire

Retailers Association of Massachusetts

South Carolina Merchants Association

November 12, 1999

Advisory Commission on Electronic Commerce

3401 North Fairfax Drive

Arlington, VA  22201

Dear Commissioners:

As you continue examining the issues relating to electronic commerce and taxation, we urge you to consider the views and perspectives of businesses who comprise a major portion of the US economy but whose interests are under-represented on the Advisory Commission.  The decisions and recommendations you ultimately make must not discriminate against businesses that sell goods entirely in stores or through some combination of stores, catalogs, and the Internet.

Our nation’s tax policies should promote equal treatment for all commercial transactions regardless of whether the sales are made in a store, from a catalog, or via the Internet.  By exempting Internet and other remote retailers from the responsibility to collect taxes on sales made to purchasers in states where the retailer does not have a physical presence, you would be supporting a tax increase on 
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all other businesses.  You would also be supporting a tax increase on the lowest income individuals who are the least likely to have Internet access and the ability to buy goods online.

If in-store retailers are required to collect sales taxes, we believe that all retailers should be on a level playing field.  Existing sales and use taxes do provide critical funds for police, fire departments, education, and other essential governmental services.  Endorsing or recommending a policy that discriminates against in-store retailers not only places them at a competitive disadvantage to Internet and remote retailers who do not have to collect taxes on the sale of the same goods, but also jeopardizes the quality of essential government services.  The federal government should simply not be in the business of giving one category of merchants a competitive advantage over another category as the result of unfair tax policy, particularly at the expense of the public good. 

While we oppose any new Internet-based taxes (such as access fees), we favor equalizing sales tax collection between Internet and other remote merchants and in-store retailers so that economically equivalent transactions bring identical tax consequences.  We therefore urge you not to subsidize Internet and remote retailers at the expense of other businesses and taxpayers by singling out these purchases for preferential tax treatment. 

Unfortunately, the Commission’s proceedings have not included input from in-store retailers that conduct the vast majority of retail sales, and the Commission membership itself excludes any such retailers.  Therefore, we urge the Commission to provide representatives from the traditional retail industry an opportunity to testify before the Commission during the December 14 -15 meeting.
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Sincerely,

The Alabama Retail Association

American Booksellers Association

Illinois Retail Merchants Association

International Council of Shopping Centers (ICSC)

International Mass Retail Association (IMRA)

Michigan Retailers Association

National Association of Real Estate Investment Trusts (NAREIT)

North American Retail Dealers Association (NARDA)

The Real Estate Roundtable

Retail Merchants of New Hampshire

Retailers Association of Massachusetts

South Carolina Merchants Association

(Committee in Formation)

Contact:
Tripp Funderburk



1401 K Street NW, Suite 400



Washington, DC  20005




(202) 789-2111



trippfunderburk@hotmail.com

